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ORIGINATORS  OF  PUSH  BUTTON  VENTILATION  CONTROL 


UIRRHER 

Uleother- master 

Combinations  and  Doors 

• 

At  double  HUNG  UNITS 
it  CASEMENT  UNITS 
it  DOORS 


‘P'l0(itaj6(c  ?  YOU  BET! 


Warner  Weather-Master  Combinations  outshine,  outvalue,  outsell  the 
entire  field.  They’re  priced  right,  have  a  good  profit  margin  and 
Warner’s  advertising  has  made  the  public  Warner-conscious.  This  com¬ 
bination  of  sales  producing  features  can  only  mean  handsome  profits 
for  the  Warner  dealer. 


2€CeUcC^?  AND  HOW! 


EXCLUSIVE 

DISTRIBUTORSHIPS 

AVAILABLE 


Warner  Weather-Master  Combinations  and  Doors  are  master-crafted 
from  the  finest  quality  extruded  aluminum  .  .  .  grade  63S-T5,  especially 
treated  for  extra  hardness.  Warner  Units  are  spot  welded  too,  and 
contain  many  other  exclusive  features  including  the  RED  PUSH  BUTTON 
for  ventilation  control  (an  original  Warner  creation).  Warner  units  are 
quality  units  at  a  popular  price.  Doors  are  made  with  non-sagging, 
unbreakable  gussets. 

0OOp&UltCaH?  CERTAINLY! 

Warner  offers  complete  and  friendly  cooperation  with  its  dealers;  Radio, 
Newspaper  and  Magazine  advertising  to  help  secure  leads;  dramatic 
promotional  and  demonstrational  material  to  add  that  extra  punch  in 
making  sales;  field  service  and  cooperation  all  along  the  line. 

WARNER  WEATHER-MASTER 
ALUMINUM  COMBINATIONS  AND  DOORS 
ARE  MANUFACTURED  BY 


WARNER  MFG.  CORP.,  JERSEY  CITY,  N.  J. 
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guaranteed  ^ 


new 

improved 


Req.  Trodemarli  “*■  Pot  USA 


ON  THE  NEW,  IMPROVED 


DISTRIBUTORS 
AND  DEALERS! 


ROLLS  0 


INSIDE  STORM  WINDOW! 


Your  customers  will  like  the  new  improved  Rologloss  inside  storm  window.  It's 
simple  to  operate  .  .  .  glides  smoothly  on  rollers  .  .  .  gloss  poneis  interlock. 
It's  eosy  to  remove  and  cieon  from  the  inside  .  .  .  and  room  condensation  is 
controlled.  Here  is  the  eosiest  to  sell  inside  storm  sosh  on  the  market  todoy. 
It  offers  eafro  selling  profits  for  you,  and  many  satisfied  customers.  Write  for 
complete  informotion  on  how  you  too  cpn  make  money  with  Rologloss  windows. 
~  *We  hove  plenty  of  moterio/s  for  delivery  in  1951. 


OZyUaZASS  EQi  '/PMKXT 


LJ  !]  LJ  n  n  : 


COMP.VW,  /\C. 

931  CARNIGIE  AVE  •  CLEVELAND  6,  OHIO 


ROLLS  OPEN  .  .  .  AND  SHUT 
[for  outswinging  cosement  windows  i 


Vke  new  product.. 


Feather  ■  Lite  Manufacturing  Co. 

8205  LYNDON  AVE. 
DETROIT  21,  MICH. 


IN  FAIRNESS  TO  OUR  OEALERS; 

We  will  do  our  best  to  keep  our  dealers 
supplied.  We  want  you  to  stay  in  business 
and  to  continue  to  make  profits  with 
FEATHER-LITE. 

We  will  continue  to  do  our  utmost  to  aid 
you  in  any  possible  way  .  .  .  treet  you 
fairly  and  keep  you  supplied. 

Bear  with  us  during  these  troublesome 
times  and  as  soon  as  supplies  become 
available,  we  shall  introduce  our  new 
product  ...  for  greater  sales. 


ACF  mg 


Sincerely, 

A.  C.  FRIED 
President 
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SMALL  TOWN  DEALERS  WANTED 

Complete  Line  Nationally  Advertised 

UPWARD- ACTING  DOORS  and  OPERATORS 


\X  hy  should  small  town  and  farm  people 
have  to  go  to  the  city  to  buy  modern 
doors  for  their  buildings? 

With  the  Crawford  line  you  can 
supply  ANY  size  door  in  ANY  price 
bracket — RESIDENTIAL  garage  doors, 
single  or  double  width;  COMMERCIAL 
doors  for  service  stations,  small  fac¬ 
tories,  garages,  farm  buildings;  INDUS- 
TRIAL  doors  for  loading  docks, 
warehouses,  larger  factories  and  storage 
buildings  for  large  farm  equipment. 

Crawford  offers  you  everything  you 
need  to  go  into  this  profitable  business 
\sith  minimum  investment: 


7  Local  Consulting  Service  to  help 
you  sell  the  big  jobs. 

8  Local  Installation  Help  which  you 
must  have  on  big  jobs. 

9  Local  Service  Organization  to 

keep  your  jobs  running  right. 

Crawford  has  made  the  finest  doors  in 
the  country  for  20  years.  Crawford 
Doors  are  known  for  easy,  dependable 
operation — a  very  important  feature. 
Your  local  Crawford  Door  Distributor 
has  a  proposition  for  you  enabling  you 
to  handle  the  complete  Crawford  line 
(including  the  big  industrial  jobs, 
where,  naturally,  the  sale  and  the  profit 
is  bigger)  with  minimum  effort  and 
investment.  This  is  a  real  deal  for  you 
and  you  can  make  good  money  with  it. 
Phone  your  nearest  Crawford  distribu¬ 
tor  or  wire  us  direct. 


1  National  Advertising 

7  Local  Advertising  Material- 

newspaper  mats,  folders,  letters, 
booklets,  blotters,  etc. 

3  Competitive  Prices — you  can  meet 
ANY  competition. 

4  Complete  Line — sizes  up  to  30' 
wide  by  18'  high. 

5  Electric  Controls— all  types  includ¬ 
ing  radio. 

6  Quick  Delivery  of  popular  sizes  from 
vour  distributor’s  warehouse — no  in¬ 
ventory  problems  for  you. 


DEALER  INQUIRIES  INVITED 


CRAWFORD  MARVEL-LIFT  DOORS 
CRAWFORD  MARVEL-LIFT  OPERATORS 
FLEETWOOD  DOORS 
CRAWFORD  DOORMASTER 
'  CRAWFORD  STYLIST 
are  available  through 


0iaivfml  fDoor 
Soled  Compoiue^ 


in  the  following  cities: 

ALSAHT,  Shtrwood  Park,  RanutiaM,  N.  V,  Pkom:  77-3374 
AMAMILLO,  1413  Wast  36th  SL,  Phona:  3-33S3 
ATLANTA.  Ohva  A  Waahington  SL,  Oacatur, 

Phona:  Craicant  3866 

■ALTIMORC,  6910  Falls  Road.  Phono:  Hopkins  1210 
SILLinet,  1311  Fourth  Ava.,  N..  Phona:  9-2463 
■IRMINaHAM,  ALA,  2630  N.  12th  A«a,  Phona:  4-1712 
■OOHTON.  430  Wilham  St.  Phona:  3018 
BRIOeCPORT,  756  Railroad  A«a,  Phona:  4-5191 
BUFFALO,  587  Winslow  Ava,  Phona:  Fillaiora  3800 
CAOILLAB,  313  Haynas  St..  Phona:  1800 
CANADA,  Ottawa,  Ontario,  336  Roosavoit  Ava.,  Phono:  7263-23 
CHARLISTON,  B.  C,  316  Bay  StraaL  Phono:  8467 
eHARLOTON,  W.  FA,  Day  and  Nifht  Bld|,  Phona:  13331 
CHARLOTTB.  1730  Tryon  St,  Phona :  4-8671 
CHATTANOORA,  2704  E.  28tb  St,  Phona:  2-9964 
CHICARO,  1431  W.  Uka  SL,  Phona:  Haymarkat  1-393# 
CINCINNATL  Montioniary  and  Laxington.  2 


Pbm:  ioBanon  8342 

CLBVILAND,  2066  E.  70th  St.  Phono:  Exprass  1  71 
OOLUBIBUS,  564  Wast  Rich  St..  Phona:  Main  7868 
DALLAS,  5627  Yala  BM.,  Phona:  Emarson  6-2823 
DENVER,  1001  Bannock.  Phona:  Charry  3114 
DEB  BRtlNES;  1209  Kaa  Way,  Phona:  4-3293 
DETROIT,  4661  Baaufait  Phona:  Walnut  4-9300 
EL  FABO,  1630  E.  Missouri.  Phona:  2-2669 
ELRHART,  1714  S.  7th  St,  Phona:  4  0808 
EVANSVILLE,  421  Fulton  Ava.,  Phona:  3-6192 
HARRISBURe,  FEHNA,  31  S.  31st  SL.  Phona:  4-5 
MOLLTINOOD,  FLORIDA.  P.  a  Box  66.  Phona:  36 
MOUBTON,  6229  Griffs  Road.  Phono:  ONva  4326 
HUNTINOTON,  1303  SIxtaantk  St.  Phono:  2-8763 
INOIANAPOLIS.  P.  0.  Box  6028,  Phona:  Broadway 
JACEBON,  BIIBB,  P.  0.  Box  2021,  Phona:  6-6478 
JABEBONVILLE,  2707  Main  StraaL  Phona:  48636 
EANBAB  BITT,  1730  Oak  StraaL  Phona:  BaWmera : 
KMOnflUi;  1916  W.  Cumbartand  Ava,  Phono:  2-61 
LAdnrdNi  is  ’*C"  StmaL  Phona :  1792 
LITTLE  ROBK.  924  E.  Third  StraaL  Fhona:  4-4791 
LONO  ISLAND  CITT,  32-16  37tk  Ava, 

Phona:  SliRwall  4-1990 

LOB  ANOELE^  107  Arana  SL,  El  Safunda,  CM, 


Phona:  Orofan  8-21^  K 

LOUNVILLC  2426  Laxinfton  Rd,  Phona:  HHand  3003 S 
LUBBOCK,  2217  Clovis  Rd..  Phono :  2-3126  9 

I9ABON  CITT.  621  First  National  Bank  Bi^,  Phona  iB 
MERinilS,  666  Madison,  Phono .  37-7381  9 

MERIDIAN,  2211  Fourth  SL,  Phonos:  71  and  72  9 

MILWAUKEE,  1940  W.  Forast  Honia  Asa,  9 

Phono:  Evarfraan  3-6200  ” 

NASHVILLE,  915  Church  SI,  Phona:  5-7011  t 

NEW  ORLEANS,  1637  Matpomana,  Phona;  Raymond  7319 
NEWARK,  36-98  Broadway.  Phona :  HumhoM  2-7600 
NEWTON  UmR  FALLS,  90  Undan  SL, 

Phono:  BifolM  4-5^ 

ODESSA,  108  N.  Boli«ont  St,  Box  829,  Phono;  2643 
OKLAHOMA  CITT,  4826  N.  W.  lOlh  St. 

Phonos:  9-4768  and  6863-46 
OMAHA,  4601  DodfO,  Phono:  WabMit  0690 
PHILADELPHIA,  640  Caltmaa  St.  Phona:  PHfrtm  64700 
PHOENII,  Box  2268,  Phona:  6-2113 
PITTBDUNOIL 16  S.  26lh  SL.  Phono:  EvarWada 6200 
PORTLAND,  OREOON.  936  S.  W.  FHsI  St, 

Phm:  Broadway  2668 

ROANDKE,  615  Salam  Ava.  S.  W,  Phono:  3-88U 
ROBHEBTER,  NEW  TDNK,  622  Sdo  St. 

Phono:  Hamiltnn  5865 

ST.  LOOM;  1617  Lalayolla.  Phono:  Udoda  6500 
BT.  PAUL.  180-184  L  6lh  SL,  Phona;  GarfloM  4807 
SALT  LAKE  CITT.  155  W.  Sacond  S.  St. 

Phoaas:  9-1930  and  6-9672 
SAN  ANTONM,  427  Wastwood  OrIvK 
Phono:  Shadysida  4-3177 

BAN  FRANCMCO,  693  RNssioo  SL,  Phono:  CaitMd  1-6871 
SAVANNAH,  12-20  Bay  St  W,  Phona:  7107 
BCRAHTDH,  313  Midbarry  SL.  Phono:  6240 
SHREVEPORT,  111  Patton,  Phona:  7-6776 
SPRIHOPIKLD;  ILL,  447  N.  WabniL  Phona:  3-9312 
TAB099A.  P.  0.  Box  1614,  Phono:  Main  0796 
TOLEDO,  1011-16  Utica.  Phona:  Adams  8186 
TUUIL  1216  So.  Evanston  St,  Phona:  2-4368 
UTICA.  1321  Rutfor  St,  Phona:  4-6444 
WABHIHOTOH,  610  HaH  St.  S.W,  Phono:  Hadoaal  5863 
anCHITIL  1446  S.  Molaaa  BM,  Phono:  2-0496 
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Metal  Combination  Storm  Sash  Institute 

An  Executive  Committee  elected  at  an  industry  wide  meeting 
held  in  New  York  City  on  November  3,  1950,  is  earnestly  work¬ 
ing  to  secure  satisfactory  allocations  of  aluminum  for  storm  sash 
manufacturers  and  establish  the  basis  for  an  industry  wide 
association. 

January  and  February  quotas  have  been  substantially 
increased  by  amendments  to  the  original  directive  M-7 
issued  November  13,  by  the  National  Production  Authority. 

THIS  RESULTS  FROM  CO-OPERATIVE  EFFORT  AND 
DIRECTLY  AFFECTS  EVERY  STORM  SASH  PRODUCER! 

If  you  manufacture  aluminum  storm  sash  you  have  a  vital  interest 
and  should  participate  as  a  member  of  the  Institute. 

WRITE  NOW  FOR  IMMEDIATE  INFORMATION 

Executive  Committee 

METAL  COMBINATION  STORM  SASH  INSTITUTE 

P.O.  Box  27 
Bristol,  Pennsylvania 


u 
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ke  up  to  200%  with 

BARNHART  STORM  SASH  FOR 
_  STEEL  OR  ALUMINUM  CASEMENTS 

W/ 

ITT 

7 

A 

// 

/ 

'/ 
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•  Fabricated  stack  sizes  available  for  im. 
mediate  delivery,  or  long  length  sections 
supplied  so  you  con  make  your  own  fixed 
storm  panels  in  10  minutes  at  profits  up 
to  200%. 

•  The  only  storm  sash  approved  by  the 
steel  casement  window  manufacturers. 

•  Customers'  steel  casement  windows  all 
ready  to  receive  them,  without  disturbing 


•\0  hAinutes  I  ime 


drapes,  shades  or  blinds.  (You  use  the  same 
screen  holes  for  attaching  storm  panels.) 

•  Fit  ALL  stock  steel  casements,  either  lever, 
roto,  or  simplex  type  hardware. 

•  Aluminum  storm  panels  for  aluminum 
casements. 

•  Stock  metal  and  aluminum  screens  also 
available  for  all  makes  of  metal  windows. 


THE  A.  W.  BARNHART  CO.,  139  Highland  St.,  Port  Chastar,  N.Y. 

Gentlemen; 

Please  send  me  additional  information  concerning  Barnhart  steel  casement  storm  sash 
and  metal  screens,  without  obligation. 


I 
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le  House 


I^ESPITE  the  Kloom  that  seemss 
to  prevail  in  many  quarters 
there  is  no  doubt  that  business  is 
still  quite  good.  Most  of  the  pessi¬ 
mism  results  from  war  fears  and 
anticipated  shortages  which  might 
cause  restrictions  on  products  to 
dealers.  The  outstanding  shortage 
headache  is  aluminum,  of  course. 
Yet  it  is  a  fact  that  the  NI*A  has  al¬ 
ready  moderated  its  re.strictions.  It 
had  been  feared  that  beginning 
.January  lO.")!  there  would  be  a 
.3.1%  .slash  in  aluminum  consump¬ 
tion  but  as  a  result  of  pres.sure  by 
manufacturers  and  dealers  there 
will  only  be  a  20%  cut  in  January 
and  a  2.'»%  cut  in  February.  De¬ 
cember,  lO.V),  moreover,  will  be  a 
month  of  full  normal  consumption, 
so  the  next  three  months  will  not 
see  too  much  of  a  drop  in  the  sup¬ 
ply  of  aluminum  products. 


A  monthly  migozin*  lor  the  dealer  who  tells  and  initalb 
home  and  industrial  accessories. 


DECEMBER,  1950 


( ONTKNTS 


On  the  it  oust- 


Reside  With  .\sbesfos  Cement  Shingles 


I’rntit  Participation  Plan  brings  In  Plenty  of  Lead; 


One  bright  spot  on  the  horizon 
for  the  .specialty  dealer  is  the  anti¬ 
cipated  boom  in  modernization  and 
repair  of  homes  under  FHA  Title  I. 
Despite  the  stiffer  credit  terms  un¬ 
der  regulation  W  which  call  for 
10 9r  down  and  30  months  to  pay 
there  is  a  slow  but  steady  ri.se  in  the 
modernization  of  older  homes. 
While  the  FHA  is  making  no  pre¬ 
dictions  officially  as  yet,  its  off-the- 
cuff  view  is  that  the  modernization 
loan  picture  will  closely  resemble 
that  of  the  last  war.  At  that  time 
there  was  a  tremendous  spurt  or 
boom  in  loans  for  the  first  part  of 
the  year  rising  to  a  high  in  June 
and  then  a  slow  and  gradual  decline 
to  the  end  of  the  year  ending  about 
10%  lower  in  dollar  volume  than  at 
the  beginning.  If  the  prediction 
comes  true  and  there  is  every 
reason  at  present  to  believe  that  it 
will,  dealers  will  certainly  not  lack 
for  customers  in  the  coming  year. 


What  Customers  Want  In  Combination  l><M>rs 


Sell  .More  Kitchem 


Metal  .tuning  Mfrs.  Meet  In  N.  Y 


Ideas — Products — Methitd! 


B.  S.  Reporter 


Notes  Kor  .Manufacturers 


Hints  To  Salesmen 


SYLVAN  HOKK.MAN.  Kdit*.r  R.  M.  HOFFMAN.  Ade.  Dii prior 
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L.  S.  HARRIS,  Vice-Pres.  W.  L.  NOELLE,  Western  Manager 

STANLEY  R.  KERMISH.  Adv.  Mgr.  V.  M.  SASSI.  Subscription  Manager 
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Not  reaoonaihle  for  the  return  of  manuscripts  or  illnstrationa 


Meanwhile  it  is  interesting  to 
note  that  wages,  and  employment 
are  at  an  all  time  high  and  that 
purchasing  power  while  hurt  some- 

iContivued  on  Page  25) 
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it  ALL  TYPES  OF  METAL  AWNINGS,  DESCRIBED 
AND  DISCUSSED  IN  DETAIL. 


Decide  for  YOURSELF 


WHICH  IS  THE 
FIHEST,  QUALITY 
COMBIHATION 
WIHDOW 


IPIE-TRACK  WINDOWS 


WITH  ANY  OTHERS! 


Arlite  is  ready  to  present  the  facts,  let 
you  compare,  and  decide  for  yourself 
which  is  really  the  finest,  quality  combi¬ 
nation  window.  Determine  for  yourself 
which  window  is  best  for  you  to  sell, 
which  enables  you  to  offer  your  custom¬ 
ers  the  best  features  when  they  buy. 

To  moke  it  easy  for  you,  Arlite  has 


prepared  o  Comparison  Chart  that  lets 
you  compare  any  combination  windows 
you  choose  with  Arlite.  If  you  ore  o 
dealer  or  distributor,  you  should  moke 
this  comparison  and  learn  the  facts.  For 
your  free  Comparison  Chart  and  infor¬ 
mation  on  open  territories,  send  a  card 
or  letter  today  to  Dept.  RD. 


1  Wouldn't  Part  With  It 
For  lO  Times  Its  Cost' 


That*s  What  1  Dealer  Says 
About 

ROOFING,  SIDING  & 
BUILDING  SPECIALTIES 
MANUAL 


Don't  Miss  These  Important 
Articles  in  the  1951  Edition: 

W  A  COMPLETE  SECTION  DISCUSSING  IN  DE¬ 
TAIL  ALL  TYPES  OF  PRIMARY  AND  COM¬ 
BINATION  WINDOWS. 


see  eon  YouttseLF 


it  ARTICLES  ON  METAL  AND  PLASTIC  TILE, 
GARAGE  DOORS  AND  OPENERS,  AND  DOZENS 
OF  OTHER  PROFITABLE  SPECIALTY  ITEMS. 

it  COMPLETE  SECTIONS  ON  SELLING,  TRAINING 
SALESMEN,  ADVERTISING,  BUILDING  YOUR 
VOLUME,  etc. 

ISO  pages  crommed  full  of  voluable  iuformation  on 
EVERY  phose  of  your  business.  Every  dealer  will  want 
copies  to  help  him  moke  more  money. 


1951  Edition 

GET  YOUR  COPY 
TODAY 

ROOFING,  SIDING  &  BUILDING 
SPECIALTIES  MANUAL 

425  FOURTH  AVENUE 
NEW  YORK  16,  N.  Y. 
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Decemter  1950 


NPA  Eases  Aluminiim 
Cutbacks  for  Two  Months 

Pressure  by  industry  committee  in  Washington 
results  in  20%  reduction  in  fan.  and  25%  for 
Feb.  instead  of  previous  drastic  35%  slash 


The  aluminum  situation  now 
looks  a  Httle  more  hopeful  than 
it  has  in  the  past  few  months.  At 
least  for  the  next  two  months  the 
cutbacks  will  not  be  as  drastic  as 
the  Ciovemment  orij?inally  contem¬ 
plated  in  its  NPA  Order  M-7.  Un¬ 
der  this  order,  manufacturers  of 
aluminum  products  could  process 
no  more  than  65%  of  their  average 
monthly  consumption  during  the 
six  months  ending  June  30, 1950  re¬ 
gardless  of  how  much  metal  they 
had  in  stock  or  how’  much  they 
could  get. 

Recently  the  NPA  modified  this 
order  to  permit  80^  (by  weight) 
for  January,  1951,  and  75%  for 
February.  In  March,  however,  un¬ 
less  further  changes  are  made  by 
the  NPA  the  amounts  permitted 
will  be  limited  again  to  65 .  This 
easing  of  cutbacks  was  caused  by 
fear  that  the  unnecaSvSary  severity 
of  the  aluminum  order  would  cau.se 
considerable  unemplojTnent  at  a 
time  when  war  orders  are  still  far 


too  small  to  absorb  displaced  man¬ 
power.  For  December,  1950  full 
normal  use  is  permitted,  that  is, 
100%  of  average  monthly  consump¬ 
tion  for  the  .six  months  ending  June 
1950. 

This  is  by  no  means  an  ideal  situ¬ 
ation  to  look  forward  to  but  there 
are  hopeful  signs  that  the  shortage 
may  not  last  too  long  provided 
there  is  no  all  out  war.  Without  en¬ 
couraging  any  foolish  optimism,  it 
may  be  said  that  there  are  three 
po.ssibilitias  that  could  materially 
relieve  the  present  shortage. 

Priorities  Agreeement 

1.  The  joint  priorities  agreement 
betw’een  Canada  and  the  U.  S. 

2.  Enormous  increases  in  Ameri¬ 
can  production  facilities. 

3.  Large  scale  temporary'  foreign 
purcha.ses  to  relieve  the  immediate 
shortage. 

The  joint  priorities  arrangement 
with  Canada  will  permit  American 
defense  orders  to  be  placed  in  that 


country  for  aluminum  and  thu.s  re¬ 
lieve  the  pressure  on  the  U.  S.  sup¬ 
ply. 

In  regard  to  the  expansion  of 
production  facilities  by  U.  S.  pro¬ 
ducers  it  may  be  said  that  there  has 
already  been  an  increase  of  18% 
during  the  pa.st  year  from  315  mil¬ 
lion  to  372  million  pounds.  Reynolds 
w'hich  has  increased  its  production 
from  33  million  to  41  million 
pounds  and  is  in.stalling  additional 
capacity  to  produce  44  million 
pounds  per  month  by  July,  1951. 

Alcoa  has  announced  a  twofold 
program  for  increased  production. 
The  first  of  these  will  utilize  high 
cost  idle  plants  in  Mas.sena,  N.  Y. 
and  Badin,  N.  C.  and  will  produce 
158  million  pounds  a  year  for  the 
defense  .stockpile.  The  .second  will 
be  permanent  new  capacity  at  Al¬ 
coa’s  Pt.  Comfort  plant  in  Texas. 
Here  the  recently  built  plant  will 
be  enlarged  and  a  new  one  con-struc- 
ted.  Both  will  produce  240  million 
(Cnvtinved  mi  Page  27) 
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Re-side 


inches.  In  addition,  some  companies 
make  clapboards. 

Asbestos  siding  is  sold  in  squares, 
a  square  being  sufficient  material  to 
cover  100  square  feet  of  wall  sur¬ 
face.  Ordinarily  packed  in  three 
bundles,  there  are  57  pieces  of  12 
inch  by  24  inch  asbestos  cement 
siding  in  a  square.  The  approxi¬ 
mate  shipping  weight  per  square 
is  187  pounds. 

Backer  strips  for  use  behind  the 
vertical  joints  are  included  with  the 
siding.  Corrosion  resistant  face 
nails  also  are  provided.  Head  nails 
must  be  supplied  by  the  user. 

Durability — Because  of  its  stone¬ 
like  composition,  asbestos  siding 
will  last  as  long  as  the  building  to 
which  it  is  applied.  It  is  not  affected 
by  weather,  salt  laden  atmosphere 
or  other  common  causes  of  deterio¬ 
ration.  Curling  or  warping  is  not 
a  problem. 

Fire  Protection  —  Completely 
non-combustible,  asbestos  siding 
offers  lasting  fire  protection  to  any 
sidewall  to  which  it  is  applied.  It 
guards  the  building  again.st  brush 
fires,  windborne  embers  and  other 
fire  hazards.  Because  it  contains 
nothing  that  will  burn,  asbestos  sid¬ 
ing  can  even  be  exposed  to  the  flame 
of  a  blowtorch  without  igniting 
This  protection  has  saved  countless 
buildings. 

Low  Maintenance — Asbestos  sid¬ 
ing  requires  no  initial  painting  nor 
subsequent  treatment  for  preserva¬ 
tion.  In  fact,  it  becomes  harder  and 
tougher  with  exposure. 

Protection  Against  Insects  and 
Rodents — There  is  no  organic  mat¬ 
ter  in  asbestos  siding,  so  it  will  not 


Photo  Courtesy  ^4shestos  Cement  Prod.  .4: 

Wavy  edged  asbestos  cement  siding  applied  over  old  wood  clapboards. 


with  the  years.  Since  no  preserva¬ 
tive  treatments  are  needed,  the  first 
cost  is  the  last. 

Asbe.stos  cement  sidings  are  man¬ 
ufactured  in  two  types,  one  with 
the  exposed  surface  textured  in 
wood  grain  or  tapered  line  designs 
and  the  other  having  a  .smooth 
surface. 

Both  textured  and  smooth  sur¬ 
faced  asbe.stos  siding  may  be  ob¬ 
tained  with  either  straight  or  wavy 
exposed  butt  lines.  The  textured 
type  also  is  available  with  a  .stag¬ 
gered  butt  line  which  reproduces 
the  effect  of  shingles  applied  in  the 
“thatch”  method. 

Textured  siding  commonly  is 
made  in  white  and  gray.  It  some¬ 
times  is  available  in  green  and  buff 
pastel  colors.  Smooth  surfaced  sid¬ 
ing  usually  is  made  in  gray  and 
white.  It  also  is  produced  in  solid 
or  blending  tones. 

Most  asbe.stos  siding  is  made  in 
shingles  24  inches  wide  and  12 
inches  deep.  When  applied  they  are 
lapped  li/o  inches  at  the  head,  leav¬ 
ing  an  exposed  area  of  lOVi  by  24 


From  Data  Furnished  By 
Asbestos  Cmnent  Products  Ass'n 


NO  MATERIAL  entering  into 
the  construction  of  a  home  is 
of  greater  importance  to  over-all 
appearance  and  protection  against 
weather  than  the  siding. 

Asbestos  cement  siding  is  a  long 
la.sting  exterior  sidewall  covering 
for  either  new  or  old  homes.  It  is 
produced  in  shapes,  colors  and  sur¬ 
face  treatments  particularly  de¬ 
signed  to  impart  an  attractive  and 
distinctive  appearance. 

The  reinforcement  of  cement 
with  fireproof  a.sbestos  fibers  pro¬ 
duces  a  rocklike  material.  More¬ 
over,  the  products  can  be  kept  to 
convenient  thickness  and  still  re¬ 
tain  sufficient  strength.  The  sur¬ 
faces,  when  desired,  can  be  finely 
and  permanently  embossed. 

Once  put  on,  asbestos  cement  sid¬ 
ing  need  never  be  replaced  because 
of  deterioration  from  the  elements. 
It  becomes  harder  and  .stronger 
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Fire-proof,  durable,  economical,  and  handsome  in  appearance, 
it  sastisiies  customers  and  yields  big  profits  to  dealers 


be  eaten  by  termites  or  gnawed  by 
rats.  It  is  as  impervious  to  insect 
or  rodent  damage  as  concrete  itself. 
This  quality  recommends  a.sbestos 
.siding  for  u.se  on  farms  and  in  all 
l<K*alities  where  rodents  and  ter¬ 
mites  are  a  nuisance. 

Climate-Proof — A.« be.stos  siding 
will  withstand  the  most  extreme 
climatic  conditions  —  dampness, 
blazing  heat  or  freezing  cold. 
Weathering  will  not  damage  its 
.surface. 

\on-Corrodible  —  Smoke  and 
many  acid  fumes  and  corrosive 
agents  w'hich  are  often  damaging 
to  ordinary  materials  do  not  harm 
asbestos  siding.  It  is  particularly 
well  suited  for  buildings  in  coastal 
areas  and  in  indu.strial  areas  where 
'iuch  conditions  prevail. 

Economical  in  Cost — Asbestos 
siding  is  economical  in  original  cost 
and  inexpensive  to  put  on.  The  sav¬ 
ing  it  effects  in  maintenance  over 
the  years  quickly  repays  its  co.st. .  . 
Equally  suitable  for  new  con.struc- 
tion  or  remodeling,  a.sbe.stos  cement 


than  ever  are  in  need  of  such  treat¬ 
ment  as  a  result  of  wartime  neglect 
and  postwar  concentration  on  new 
construction. 

Asbestos  siding  is  especially  re¬ 
commended  for  old  and  new  build¬ 
ings  on  farms,  where  its  protection 
against  fire  and  weather  is  badly 
needed.  The  added  safeguards 
against  rats  and  termites  also  are 
attractive  to  rural  builders.  Barns, 
dairy  houses  and  other  .service 
buildings  are  in  even  greater  need 
of  these  sidings,  which  will  not 
burn,  rot,  corrode  or  decay. 

In  addition  to  the  residential  and 
farm  fields,  there  are  unlimited  op¬ 
portunities  for  the  advantageous 
use  of  asbe.stos  siding  for  modern¬ 
izing  .stores,  improving  commercial 
and  indu.strial  buildings,  re-siding 
churches  and  remodeling  .schools 
and  in.'titutions. 

While  fire  protection  and  long 
life  are  important  considerations, 
freedom  from  maintenance  is  prob¬ 
ably  the  point  that  appeals  to  the 
greatest  number  of  purchasers. 


Easily  Applied 

It  is  easily  applied  over  wood 
sheathing  in  the  usual  manner  and 
it  can  be  applied  over  gypsum  or 
fiberboard  sheathing  through  the 
u.se  of  special  fa.steners.  Clapboard 
a.sbe.stos  siding  in  length  multiples 
of  16  inches  can  be  nailed  through 
old  siding  and  sheathing  directly 
into  the  wood  studding. 

Becau.se  of  the  thousands  of 
homes  which  have  been  permitted 
to  become  run-down  and  dreary 
looking,  yet  which  are  otherwise 
.sound,  the  modernization  field  will 
continue  to  offer  a  tremendous  mar¬ 
ket  for  asbe.'tos  siding.  More  homes 


Left;  Building  with  original  clapboard  siding.  Right:  After  re-siding  with  asbestos  cement  shingles. 

Photo  cottrtesy  Asbestos  Content  Prod.  Assoc. 
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BUILDING  SPECIALTIES 


Profit  Participation  Plan  Brings 
In  Plenty  of  Live  Leads 

Small  payments  which  help  cnstomers  pay  lor  their  own  windows 
I  give  them  the  incentive  to  seek  ont  more  lends,  says  Michigan  dealer 


“  A  NYONE  wanting  the  most 
modern  windows  or  doors 
should  consult  this  reliable  firm  to¬ 
day,  and  be  sure  of  getting  quality 
at  the  most  reasonable  prices. 

“Weather-Seal  of  Lansing  spe¬ 
cializes  in  a  complete  service.  They 
have  the  most  modern  doors  and 
windows.  These  combination  screen 
and  storm  sash  are  available  in  the 
finest  California  redwood,  are  eco¬ 
nomical,  and  w’ill  save  on  your  fuel 
bill.” 

This  typical  example  of  Weather 
Seal,  Inc.,  413  N.  Larch  St.,  illus¬ 
trates  the  type  of  “news”  advertis¬ 
ing  currently  being  employed  to 
good  advantage  by  Ray  Caskey, 
proprietor  of  the  firm. 

“The  ad  of  course,  was  paid  for 
like  any  other,”  says  Mr.  Caskey, 
“but  printed  in  regular  block  form, 
it  has  a  reader  appeal  quite  differ¬ 
ent  from  the  usual  display  or  classi¬ 
fied  ad,  because  of  the  news-story 
ring  it  contains.” 

The  ad  continues  with,  “summer 
screens  and  winter  sash  are  easily 
interchanged  and  you  are  invited  to 
telephone  9-7549,  or  call  at  413  N. 


Larch  for  a  free  demonstration. 
These  windows  and  doors  are  cus¬ 
tom  built  and  are  installed  by  ex¬ 
perts.  This  progressive  firm  is  glad 
to  give  estimates,  and  you  are  un¬ 
der  no  obligation.  In  this  review, 
we  are  glad  to  recommend  this  de¬ 
pendable  firm  to  our  readers  as  a 
place  where  you  are  sure  of  getting 
a  .square  deal.  We  suggest  you  drop 
in  the  next  time  you  are  in  Lansing, 
and  you  will  be  more  than  satis¬ 
fied.” 

County  Fair  Displays 

The  firm  is  annually  represented 
at  county  fairs  throughout  the 
Lansing  area  with  suitable  displays. 

A  display  is  scheduled  at  a  local 
builders  and  home  show.  Mr.  Cas¬ 
key,  who  believes  it  is  important 
to  “break  down”  an  exhibit  of  this 
nature,  will  display  samples  of  in¬ 
terlocking  construction,  as  well  as 
small  items,  such  as  .screws  and 
other  hardware. 

“In  this  manner,”  he  states,  “the 
public  will  be  more  apt  to  realize 
the  amount  of  material  and  work¬ 


manship  that  went  into  the  win¬ 
dow.” 

Water  will  also  be  utilized  to 
show  that  the  window  does  not  leak. 

The  firm’s  “profit  participation” 
plan  proves  even  more  effective  in 
securing  live  leads,  .says  Mr.  Cas¬ 
key. 

“After  an  installation  has  been 
completed,  we  make  it  a  point  to 
call  on  the  homeowner,  and  make 
sure  he  or  she  is  completely  satis¬ 
fied.  We  then  explain  our  profit 
participation  plan,  and  present  the 
homeowner  with  coupons.  As  an  ex¬ 
ample  of  the  plan’s  effectiveness, 
the  owner  may  be  a  factory  worker, 
having  friends  who  live  a  good  dis¬ 
tance  away  where  our  salesmen 
may  not  canvass  for  some  time.  It’s 
only  natural  for  a  satisfied  cus¬ 
tomer  to  recommend  a  similar  pur¬ 
chase  to  his  fellow  worker,  espe¬ 
cially  when  he  realizes  the  money 
he  stands  to  make  will  help  pay  for 
his  own  installation,”  say^;  Mr. 
Caskey. 

Sales  meetings  are  held  each  day. 
At  the  meetings,  Mr.  Caskey  strives 
{Continued  on  Page  21) 
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Owner  Wants 

In  Meta!  C^mnathn  Doors 


a  of  what  home 
etal  combina- 
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ber  of  deal- 
t.  The  vari- 
ewhat  sur- 
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TO  get  a 
owners 
tion  doors 
TIES  questio; 
ers  who  sell  tl 
ety  of  answers' 
prising  since  t 
be  many  points 
reason  is  that 

tudes  differ  in  th(W|ari<ViC^arts  of 
the  country  and  wMtl  seo^  impor¬ 
tant  in  New  Englai\aWMtt^  be  so 
in  the  Middle  West  arMp^m  versa. 
However,  there  are  iMaew  jMMits  on 
which  a  great  man^deaWvs  do 
agree. 

Customer  Knowl 

P’ir.st  of  all.  as  a  resulUVf  nWn- 
sive  .sales  pressure  sinct^ 
war  by  the  many  compaj 
sell  doors  and  windows  tP 
owner  has  come  to  know 
de.al  about  combination  w^ 
and  doors.  In  a  great  many^ 
he  has  li.stened  to  dozens  of 
men  and  has  heard  all  the 
ments  pro  and  con  about  any  n\ 
ber  of  good  doors. 

Practically  all  dealers  que.stionV 
agree  that  now  more  than  ever  bV 
fore  it  is  necessary  to  have  sale;^ 
men  realize  that  they  are  approachJ 
ing  customers  that  know  the  score) 
and  that  they  mu.st  really  know 
their  products  cold.  For  example,  it 
has  been  found  that  many  cus¬ 


tomers  even  know  the  type 
of  which  mo.st  aluminum  dd 
made  while  some  know  the  i) 
con.struction  detail 
doors. 

I^tJ 

jayaPTTrniers  have  cor 
.  one-inch  door  although ' 

~()f  them  realize  that  actually  thi.^ 
a  ~ii"  door.  Practically  all  dfw 
now  .sold  are  one  inch  or  more 
thickness  .so  you  won’t  sell  ant 
based  on  this  feature  alone  but  cus¬ 
tomers  want  to  be  rea.ssured  on  this ' 
point  and  no  salesman  should  neg¬ 
lect  to  do  .so.  Apparently  mo.st  cus¬ 
tomers  associate  strength  and  rig¬ 
idity  with  the  idea  of  one  inch 
thickness.  ^ 

Thirdly,  there  .seems  Ul. 
doubt  that  the 
home  o\yj 
Funl 


of  tl 


,  Fou/yhly, 
tathqt 
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al\\  to/#fev 
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tomers  want . 
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that  home 
expect  more  of  a 
jination  door  in  the  matter  of 
appearance  than  windows.  While 


windows  are  expected  to  and  usual¬ 
ly  do  merge  inconspicuously  with 
the  rest  of  the  house,  doors  stand 
out  much  more  noticeably  and  mo.st 
I  customers  seem  to  be  just  as  glad 
\that  they  do.  It  is  a  fact  that  in 
addition  to  its  utilitarian  value 
^ost  home  owners  feel  that  a  good 
fking  aluminum  combination  door 
great  decorative  effect  and 
s  to  beautify  the  front  of  the 


Decorative  Grilles 

^ther  points  there  seems  to 
bh  less  agreement.  In  the 
bf  decorative  grilles  some 
jnd  that  they  are  an  in- 
popular  trend  and  great¬ 
selling  doors.  One  dealer 
^vh(A  lia.A)^en  very  succassful  hu- 
smarked  that  he  .sells 
^days  only  as  a  frame 
|y  showing  cu.stomers 
actual  door  imstalla- 
Jes  this  dealer  found 
busly  increa.sed  his 

^ge  .stock  of  alumi- 
rilles  in  all  .sizes 
Irilling  and  tapping 
loles  and  driving  in  the  nec¬ 
essary  .screw's,  a  competent  me¬ 
chanic  can  in.stall  mo.st  grilles  in  15 
to  45  minutes.  The  steel  grilles  need 
to  be  painted  and  the  three  colors 
(Corifvmed  on  Page  25) 
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I  Tile  Technics 

j 

I  By  I.  ARTHXJR  MONTGOMERY 


Facts  About  Plastic 
Tile  You  Ought  To  Know 

SEVERAL  readers  have  informed 
us  recently,  that  they  have  been 
trying  to  get  plastic  wall  tile  speci¬ 
fied  for  various  projects  in  their 
localities  and  have  repeatedly  been 
asked  several  pertinent  questions 
by  the  architect  concerned  regard¬ 
ing  certain  characteristics  of  the 
tile  which  they  were  not  com¬ 
pletely  qualified  to  answer  and  they 
request  clarification  in  this  column 
of  these  points. 

Anxious  to  assist  in  any  way  pos¬ 
sible,  we  have  selected  a  few  of  the 
most  repeated  queries  for  this  col¬ 
umn  and  will  try  to  include  others 
of  importance  in  subsequent  issues. 

ARCHITECT:  “Will  this  plastic 
wall  tile  burn,  Mr.  Contractor?” 

CONTRACTOR:  “Polystyrene 

tiled  walls  do  not  contribute  any 
more  to  the  fire  hazard  of  struc¬ 
tures  in  which  they  are  installed 
than  the  woodwork,  wall  covering, 
or  paint  over  which  they  are  often 
mounted,  or  in  fact  than  the  furni¬ 
ture,  floor  coverings  and  the  like  in 
common  use.  It  is  true  that  exposed 
edges  of  the  tile  can  be  made  to 
burn  if  held  in  an  open  flame  al¬ 
though  ignited  polystyrene  tile  is 
rated  as  “slow  burning”  according 
to  ASTM  tests.  However,  it  is 
known  that  polystyrene  tile,  molded 
and  mounted  according  to  specifica¬ 
tions  do  not  constitute  a  greater  fire 
hazard  than  such  building  materi¬ 
als  as  wood  and  paint.  In  fact  cer¬ 
tain  tests  have  indicated  that  if 
flame  is  applied  to  a  properly 
mounted  section  of  plastic  tile  and 
then  removed,  that  any  resultant 
burning  of  the  tile  ceases  in  a  short 
period.  In  other  words,  it  can  be 


classed  under  these  conditions  as 
“self-extinguishing.” 

ARCHITECT:  “What  is  known 
about  the  resi.stance  of  pla.stic  tile 
to  distortion  under  localized  heat 
conditions?” 

CONTRACTOR:  Heat  resistance 
te.sts  have  been  made  that  show  this 
resistance  factor.  A  sheet  of  %"  5- 
ply  exterior  grade  D.  F.  plywood 
15"  X  20"  was  coated  with  adhesives 
by  trowel  and  3  or  4  rows  in.stalled 
according  to  specification  of  the 
manufacturer.  After  three  days  of 
aging  at  room  temperature,  heat 
was  applied  to  the  assembly  by 
placing  it  in  a  vertical  p>osition  in  a 
circulating  air  oven  at  about  140°F 
and  maintaining  the  temperature 
for  six  hours  while  the  a.s.sembly 
was  heating,  the  tile  was  examined 
at  interval.s  to  determine  if  the  tile 
.slipped  or  warjjed  under  its  own 
weight.  This  test  was  made  to  simu¬ 
late  the  installation  of  tile  over 
walls  containing  hot  air  ducts  and 
other  heat  sources  of  this  typ)e  and 
in  many  such  tests  no  slippage  or 
di.'’tortion  was  recorded.  In  fact,  in 
actual  use,  localized  heat  sources  of 
as  high  as  175°F  have  not  caused 
distortion  of  the  tile. 

ARCHITECT:  “Can  this  plastic 
wall  tile  be  grouted  so  that  a  more 
attractive  and  watertight  installa¬ 
tion  results?” 

CONTRACTOR;  Yes.  There  are 
.several  possible  grouting  com- 
{wunds  that  can  be  u.sed  success¬ 
fully.  One  of  these  (called  chem- 
point)  is  extensively  used  for  this 
purpose.  It  consists  of  a  white 
ix)wder  and  a  white  bottled  liquid 
that  comes  in  one  carton  in  which 
they  are  mixed  together  when  need¬ 
ed.  The  compound  sets  up  by  reason 
of  a  chemical  reaction  which  starts 


when  the  ingredients  are  mixed. 
Practically  nothing  in  the  composi¬ 
tion  evaporates  during  the  setting 
period  so  that  no  appreciable  or 
noticeable  shrinkage  in  volume 
takes  place  during  or  after  setting. 
It  is  a  pure  white  compound  and 
sets  up  hard  in  a  few  hours.  When 
set,  it  is  highly  water  resistant, 
non-porous,  and  easily  cleaned  by 
washing  with  water.  It  adheres 
tightly  in  joints  of  plastic  wall  tile, 
at  normal  room  temperatures  it  is 
not  brittle  and  will  withstand  the 
minute  movements  of  tile  caused  by 
(Continued  on  Page  27) 


Why  Small  Businesses 
Fail  to  Survive 


Business  failures  are 
currently  running  at 
about  700  or  800  firms 
per  month,  with  the  vast 
~  majority  concentrated  in 
the  ranks  of  smaller  business.  What 
are  some  of  the  reasons  why  small 
businesses  fail  to  survive?  One 
major  reason  is  the  failure  of  small 
businesses  to  keep  adequate  rec¬ 
ords.  Too  many  small  owners  keep 
their  businesses  “under  their  hats.” 
Then,  in  case  of  sickne>.^  there  is 
nothing  available  as  a  guide  to  help 
carry  on  the  enterprise.  The  suc¬ 
cessful  small  businessman  keeps 
complete  records  of  costs,  expense  s, 
.sales,  inventory,  all  the  items  that 
give  him  a  real  feel  of  where  he  is 
and  where  he  is  going. 


Another  perennial  small-business 
problem  is  credit.  The  busines.sman 
who  sells  without  a  Dun  &  Brad- 
street  or  bank  reference  —  and 
there  are  too  many  of  them — is 
courting  .serious  reverses  if  his  cus¬ 
tomers  find  them.selves  in  trouble. 
A  re.serve  for  bad  debts  should  be 
set  up  by  the  smallest  firm  as  a 
form  of  insurance  against  unfor- 
seen  changes  for  the  worse  among 
customers.  Many  small  business¬ 
men  have  realized  their  lack  of 
planning,  but  in  too  many  case.>; 
this  realization  came  too  late — the 
firms  had  already  folded. 

Robrrt  L.  HriWroner.  in  Amfrican  Businrs$ 


Photos  courtesy  Mullins  Mfg.  Co 


Left:  Original  kitchen  with  old  cabinets  and  sinks.  Center:  Modern  metal  sink  and  metal  base  cabinets  installed.  Right: 
Same  kitchen  but  new  wall  cabinets  have  replaced  the  old  ones,  completing  the  installation. 


By  iollowing  a  uniiied  plan  lor  successive 
partial  installations  you  can 


Sell  More  Kitchens 


From  Data  Furnished  By 
MULLINS  MFG.  CO. 


(Second  of  a  series  of  three.  The 
first  article  appeared  in  the  Octo¬ 
ber  issue.) 


WITH  the  advantages  of  the 
ideal  plan  for  budget  kitchens 
in  mind,  ibs  application  can  be  made 
to  specific  cases.  An  analysis  of  the 
old  kitchen  will  highlight  both  its 
good  and  bad  points.  Such  an  analy¬ 
sis  will  bring  out  the  advantages  of 
modernizing:  the  condition  of  pre¬ 
sent  equipment;  the  desirability  of 
changing  present  arrangement  of 
the  large  pieces  of  equipment;  the 
need  for  more  adequate  work  sur¬ 
face  and  storage  space  and  cost  of 
the  changes  for  the  ideal  result. 

Suggest  that  a  floor  plan  be  made 
of  the  present  kitchen,  showing  the 
location  of  doors,  window’s,  radia¬ 
tors,  and  present  equipment.  Incon¬ 
veniences  can  be  noted  and  ways  to 
increase  efficiency  can  be  deter¬ 
mined  without  a  scale  drawing.  De¬ 
tailed  plans  will  be  needed  later  on. 
however,  when  definite  decisions 


mu.st  be  made  regarding  size  and 
location  of  equipment. 

A  study  of  the  photograph  on 
page  16  will  be  helpful  in  applying 
this  idea  to  specific  kitchens.  This 
room  is  structurally  good.  It  does 
not  require  extensive  changes.  It  is 
of  good  size  and  shape.  The  window 
is  centrally  located.  There  are  two 
doors,  one  an  outside  door  and  the 
other  opening  into  the  dining  room. 


Food  Storage 


A  radiator  is  placed  in  the  corner 
(it  does  not  show  clearly  in  the 
photograph  of  the  “before”  kit¬ 
chen).  The  sink  is  conveniently 
placed. 

Now’  con.sider  the  w’ays  in  which 
work  must  be  done  here.  Groceries 
are  placed  on  the  counter  of  the 
cabinet  or  on  the  center  table. 
Staples  are  .stored  in  the  cabinet 
at  the  right.  Vegetables,  fruits  and 
bottles  of  milk  are  taken  to  the  sink 
for  w’ashing,  then  taken  to  the  re¬ 
frigerator. 

Such  foods  as  butter,  margarine, 
eggs  are  put  directly  into  the  refri- 
erator  at  the  left.  It  will  be  noticed 


that  the  refrigerator  door  opens  in 
the  wrong  direction  for  this  kitchen 
arrangement.  The  door  swings 
toward  the  center  of  the  room  and 
is  in  the  way.  Even  more  inconveni¬ 
ent  is  the  fact  that  food  must  be 
carried  around  the  door — to  table, 
sink  or  range. 

After-meal  activities,  too,  are 
carried  on  inefficiently.  Soiled  dishes 
can  be  stacked  on  the  shelf  near 
the  sink.  Dishes  containing  left¬ 
over  foods  will  be  put  on  the  center 
table  so  that  this  food  can  be  trans¬ 
ferred  to  dishes  for  refrigerator 
storage.  Dishes  are  scraped,  rinsed 
and  .stacked  at  the  sink.  As  the 
dishes  are  washed  they  are  placed 
in  a  rack  on  the  drainboard  of  the 
sink.  Then  they  must  be  stored  in 
the  cupboard  at  the  right.  There  is 
no  room  for  cleaning  supplies  at 
the  sink. 

The  table  is  a  necessary  work 
surface;  yet  each  time  food  or 
equipment  is  taken  from  one  area 
to  the  next,  the  table  must  be 
skirted.  In  preparing  a  meal,  many 
.steps  must  be  taken  from  corner  to 
corner,  because  the  very  limited 
.storage  space  is  all  on  one  side  and 
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Top  photo  shows  kitchen  before  remodeling 
Lower  shows  new  kitchen.  Note  how  wall  and 
base  cabinets  provide  increased  storage  space. 
Gxinter  tops  provide  ample  work  areas  elim¬ 
inating  need  for  table  used  in  old  kitchen. 


the  work  surface  in  the  center. 

There  is  no  work  surface  adjoin¬ 
ing  tJie  range.  To  transfer  cooked 
foods  from  cooking  utensils  to  serv¬ 
ing  dishes,  the  food  must  be  carried 
from  the  range  to  the  table  where 
serving  dishes  are  placed.  Then  the 
utensils  are  returned  to  the  range 
or  taken  to  the  sink  to  be  rinsed. 
This  flow  of  w'ork  requires  many 
extra  .steps  and  unnece.ssary  mo¬ 
tions.  Other  points  can  be  brought 
out,  but  this  brief  analysis  shows 
the  inconvenience  of  preparing, 
serving  and  cleaning  up  after  a 
meal  in  the  old  kitchen. 

Such  an  analysis  will  spot  any 
needs  for  improvement.  The  next 
step  toward  improving  the  present 
is  a  further  analysis  of  the 
n  of  its  present  equipment. 
Now  a  decision  mu.st  be  made  as 
what  pieces  of  equipment  need 
replacement  to  make  the  kitchen 
more  efficient  and  attractive. 

The  refrigerator  is  in  good  con¬ 
dition  but  would  be  more  conveni¬ 
ently  placed  if  moved  to  the  oppo¬ 


site  wall.  The  range  is  still  useful. 
The  budget  will  determine  w'hether 
or  not  it  can  be  replaced.  The  sink 
offers  little  in  modem  convenience. 
There  is  only  limited  storage  room 
and  work  space.  There  is  no  place 
for  cleaning  materials  or  kitchen 
linens.  The  space  between  the  edge 
of  the  sink  and  shelf  is  wide  enough 
for  drip  and  spilled  food  to  adhere 
to  these  edges;  yet  so  small  that 
cleaning  is  difficult,  leading  to  an 
un.'-anitary  condition  often  found 
around  old  sinks. 

The  advantages  of  remodeling 
this  kitchen  are  many.  Many  .steps 
are  saved  once  the  new  cabinet 
sink,  with  or  without  an  automatic 
dishwasher,  or  an  electric  sink  is 
made  the  main  working  center. 
Since  its  position  does  not  have  to 
be  changed,  plumbing  costs  are  kept 
at  a  minimum.  New  cabineLs,  prop¬ 
erly  located,  will  make  the  kitchen 
more  efficient  in  both  .storage  space 
and  work  surface. 

By  reducing  .steps,  the  new  ar¬ 
rangement  cuts  down  on  expendi¬ 


ture  of  time  and  energy,  too.  It  is 
much  easier  to  maintain  high  stan¬ 
dards  in  homemaking  in  a  modem 
kitchen.  And,  much  to  the  joy  of 
the  homemaker,  the  kitchen  takes 
on  a  progessive  beauty  in  harmony 
with  modern  times. 

Once  the  astimate  of  the  total 
cost  is  ready,  a  decision  mu.st  be 
made  as  to  the  amount  of  money 
that  can  be  spent  at  one  time.  This 
will  determine  the  size  of  the  sink, 
the  kind  of  range,  the  number  and 
size  of  cabinets  that  will  be  selected 
as  a  start.  Then  make  plans  for 
additional  cabinets  and  replace¬ 
ment  of  other  pieces  of  equipment 
as  they  can  be  afforded. 

Remodeled  Kitchen 

The  estimate  will  show  how  eco¬ 
nomical  it  is  to  follow  this  ideal 
plan  for  budget  kithens. 

With  all  the  disadvantages  of  the 
old  kitchen  noted,  and  with  some 
idea  of  costs,  one  mu.st  now  decide 
just  what  is  desired  in  the  remod¬ 
eled  kitchen. 

A  copy  of  the  floor  plan  previ¬ 
ously  made  of  the  old  kitchen  can 
be  used  if  no  .structural  changes 
are  to  be  made.  A  new  floor  plan  is 
needed  if  there  are  to  be  .structural 
changes.  These  new  plans  now 
drawn  to  scale,  with  one-half  inch 
representing  one  foot,  will  be  help¬ 
ful  in  figuring  out  the  number  of 
pieces  of  equipment  that  can  be  in- 
.stalled.  To  do  this,  it  is  necessary 
to  know  the  .sizes  of  the  new  sink 
and  cabinets,  as  well  as  of  any  other 
new  equipment  under  considera¬ 
tion.  At  this  planning  .stage,  it  is 
time  to  evaluate  the  po.s.sibility  of 
a  breakfa.st  bar  or  dining  or  laun¬ 
dry  area  in  the  kitchen. 

Cabinet  manufacturers  have 
.standardized  cabinet  sizes  in  three- 
inch  multiples.  Therefore,  cabinets 
are  available  to  fit  almo.st  any  wall 
or  floor  space,  even  though  it  is  not 
{Continued  on  Page  23) 
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Manufacturers  of  metai 

awning's  from  all  over  the 
country  met  in  New  York  at  the 
Governor  Clinton  Hotel  on  Novem- 
l»er  17th  to  consider  forming  a  i)€r- 
manent  association  and  the  alumi¬ 
num  situartion.  Letters  inviting 
manufacturers  to  come  to  New 
York  and  discuss  these  two  matters 
were  sent  out  by  the  staff  of 
BUILDING  SPECIALTIES. 

Committee  Appointed 

The  meeting  was  attended  by  the 
representatives  of  twenty  different 
manufacturers.  Sylvan  Hoffman, 
publisher  of  this  magazine,  pre¬ 
sided  as  chairman.  After  a  day’s 
discu.ssion  the  a.ssembled  group  de¬ 
cided  to  go  on  record  as  favoring 
the  formation  of  an  a.s.sociation. 

An  executive  committee  was  ap- 
l)ointed  to  draw  up  by-laws  and  a 
complete  agenda  for  such  an  as.so- 
ciation  to  be  submitted  to  the  mem¬ 
bership  for  approv'al.  The  following 
were  appointed  to  the  executive 
committee : 

J.  E.  Orchard,  Orchard  Bros., 
Rutherford,  N.  J. 

Bernard  van  Duzer,  Victor  Tool 
&  Machine  Co.,  Benton  Har¬ 
bor,  Mich. 

A.  V.  Padou,  F.  C.  Russell  Co., 
Cleveland,  O. 

.John  Lennon,  Metal  Tile  Prod. 


Co.,  Ha.stings,  Mich. 

Theodore  Bottom,  Aluma  Kraft 
Co.,  St.  Louis,  Mo. 

It  was  several  times  pointed  out 
during  di.scussion  that  Washington 
does  not  realize  how  large  the  metal 
awning  industry  actually  is.  It  was 
therefore  decided  to  empower  the 
executive  committee  to  procure  the 
facts  and  statistics  about  the  indus¬ 
try  so  that  a  satisfactory  presenta¬ 
tion  could  be  made  to  the  National 
Production  Authority.  The  statis¬ 
tics  sought  related  to  pounds  of 
aluminum  u.sed,  rrumber  of  persons 
employed  at  the  manufacturer,  dis¬ 
tributor,  and  dealer  leveJsi,  and 
number  of  dealer  and  distributor 
enterprises  involved.  The  last 
named  is  important  becau.se  the 
committee  will  try  to  show  how 
many  small  businesses  may  be 
harmed  by  the  cut  in  aluminum. 

Facts  Sought 

No  immediate  action  will  be 
taken  in  Washington  by  the  com¬ 
mittee  until  all  facta  and  fig- 
uras  that  can  be  obtained  about 
the  industry  are  available.  There 
was  unanimous  agreement  that 
the  metal  awning  irtanufacturers 
should  join  with  other  groups  of 
aluminum  fabricators  in  requests 
for  information  from  the  NPA  as 
to  why  more  Canadian  and  foreign 


aluminum  cannot  be  obtained  for 
the  stockpile  and  why  the  military 
needs  35  per  cent  of  present  month¬ 
ly  capacity. 

It  was  decided  to  assess  each 
manufacturer  a  flat  fee  per  month 
for  six  months  to  defray  organiza¬ 
tional  and  fact  finding  expen.ses. 

To  Meet  Again 

In  a  separate  meeting  the  execu¬ 
tive  committee  elected  J.  E.  Or¬ 
chard  chainnan,  John  Leruum,  sec¬ 
retary,  and  A.  V.  Padou  as  treas¬ 
urer.  T.  Bottom  and  B.  van  Duzer 
were  appointed  to  prepare  recom¬ 
mendations,  programs,  and  by¬ 
laws  for  the  new  association.  The 
committee  al.so  agreed  to  meet  on 
December  12  and  study  the  pro- 
po.sed  by-laws  and  collated  in¬ 
formation. 

Repre.sentatives  of  the  following 
companias  attended  the  meeting: 
F.  C.  Ru.ssell  Co.;  Ron-del;  Victor 
Tool  &  Machine  Co. ;  Orchard  Bros. ; 
Kool-Vent  of  America;  Kool-Vent, 
St.  Joseph,  Minn.;  Kool-Vent  of 
Buffalo,  N.  Y. ;  Kool-Vent  of 
Youngstown,  O. ;  Kool-Vent  of 
York,  Pa.;  Clearview  Window 
Corp. ;  M.  Landon  Assoc.;  Awnair 
Corp. ;  Aluminum  Awnings,  Inc.; 
Metal  Tile  Prod.  Co. ;  Duralco  Mfg. 
Co.;  Dracco,  Inc.;  Aluminum  Awn¬ 
ing  Co.  (Tulsa)  ;  Aluma  Kraft  Co. ; 
and  Arrow  Metal  Co. 
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LI  HE  AWAY 


CHECK 


r  BASEMENTS  ^ 
UTILITY  ROOMS 
ATTICS 


L  PORCHES  A 
GARAGES^^ 


FAWSCO 


•  SELLS  ON  SIGHT 


•  BIG  PROFIT  MARGIN 


•  A  LEADER  TO  OTHER 
SALES 


•  A  PACKAGED  ITEM 


•  ALL  HOMES  ARE  PROS 
PECTS 


The  Permanent 
Laundry  Dryer 


mrsAVES^m. 


Every  housewife  knows  the  worry 

of  drying  clothes  in  rainy,  cloudy,  ~  It  ftHHPPilVBflA 

cold  or  snowy  weather.  NOW,  is 

the  time  when  she  will  need  LINE- 

AWAY  and  will  want  to  buy  when 

she  sees  it.  That's  when  you,  Mr. 

Dealer,  have  a  sale. 

LINEAWAY  holds  200  feet  of  line  in  a  space  of  only  6  x  20  feet  or  as  little  as  32 
feet  of  line  in  4  x  6  feet.  Precision  made  of  heavy  duty  steel,  easily  installed  on 
joists  or  finished  ceiling  with  just  a  screwdriver,  to  permit  lines  to  run  in  any  direction. 

LINEAWAY  is  packaged  complete  with  hardware  and  instructions  for  instant, 
over-the-counter  sales,  or  install  it  yourself  and  add  labor  costs.  Be  the  first 
to  cash  in  on  the  big  market  in  your  area. 

LINEAWAY  is  just  one  of  Fawsco's  complete  line  of  products  to  beautify,  protect 
and  add  value  to  the  home. 


WRITS  FOR  CATALOG  AND  PRICES  TODAY! 
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Ideas  ^  Products  Methods 


Aluminum  Bcosement  Windows 


An  all  aluminum  basement  win¬ 
dow  made  by  the  Union  Aluminum 
Company  is  receiving  favorable  ac¬ 
ceptance  by  dealers,  architects  and 
^  home  owners. 

i  The  Ualco  basement  window  is 
;  extremely  easy  and  economical  to 
J  install.  The  sturdy  guide  arms  are 
durable  and  dependable;  the  entire 
Vent  section  is  removable.  The 
joints  are  precision  made  and  the 
entire  frame  is  satin  finished.  The 
window  is  32%"  wide  and  available 
in  heights  of  1414''- 18*  i"  and  22*  t". 
*  *  * 

I  Glazing  Compound  for  Both 
Wood  and  Metal  Sash 

Armstrong’s  “33”  Glazing  Com¬ 
pound  is  ideal  for  all  dealers  and 
contractors  who  glaze  wood  or 
metal  windows.  It  is  ela.stic  and 
composed  of  oil  retaining  pigments 
ground  in  a  combination  of  pro¬ 
cessed  heavy-bodied,  non-drying 
oils.  A  smooth,  easily  worked  com¬ 
pounds  without  any  lumps,  the  oils 
do  not  separate  and  come  to  the 
surface.  It  can  be  kept  on  hand  for 
any  length  of  time  without  deteri¬ 
orating. 

It  can  be  painted  immediately 
after  application  and  never  dries 
out,  never  chips,  cracks,  or  loses 
its  bond  and  seals  perfectly.  Out¬ 


lasts  putty  by  a  wide  margin.  Made 
by  The  Armstrong  Co. 

*  * 

Bulletin  About  Fenestra 
Security  Windows 

Detroit  Steel  Products  Company 
has  released  a  new  bulletin  on 
Fene.stra  Security  Windows.  These 
are  steel  windows  with  strong  steel 
guard.s — that  give  two  way  protec¬ 
tion,  from  in.side  and  outside, 
against  prowlers  and  against  re¬ 
moval  of  material  by  passage 
through  unprotected  windows. 

The  bulletin.  No.  IND-9,  lists 
types  and  sizes  of-security  windows 
used  in  .stores,  warehou.ses,  laun¬ 
dries,  gas  stations,  garages,  small 
manufacturing  or  processing  plants, 
etc. ;  and  shows  installation  details. 
It  is  available  from  Detroit  Steel 
Products  Company. 

*  *  * 

New  Dumore  Router 

A  new  fa.st,  accurate  and  highi.N 
portable  router  is  announced  b.\ 
The  Dumore  Company.  Working 
from  any  115V  outlet,  powered  b\ 
a  1/16  horsepower  Dumore  motor, 
the  router  develops  19,000  RPM  for 
fa.st,  clean  routing  of  wood,  lino 
leum,  formica,  pla.stics,  etc.  Quick- 
change  chuck  has  14"  capacity,  and 
•4',  3/16”  and  Lj."  router  bits  are 
available.  Adjustment  for  depth  of 
cut  is  quickly  attained,  and  posi¬ 
tively  locked,  by  2  knurled  set 
screws  at  router  rear.  Two  large, 
correctly  angled  handles  make 
router  handling  easy  and  accurate. 
Wide  front  opening  gives  clear  view 
of  cut,  permitting  extra  accurate 
work. 

Carpenters  and  builders  u.se  it 


for  door  and  window  mortices,  cabi¬ 
net,  sink  and  linoleum  work,  on  the 
job  fitting,  etc. 

*  *  « 

One-Piece  Weatherstrip 
Sash  Balance 

Zegers  Dura-Seal  combination 
metal  weatherstrip  and  sash  bal¬ 
ance,  originally  made  only  with 
three-piece  jamb  members,  is  now 
also  available  with  all  three  pieces 
(2  sash  runway  members  and  a 
metal  parting  stop)  in  a  one-piece 
jamb  member. 

The  new  metal  .strip  has  a  con¬ 
cave  back  which  provides  better 
weather  protection  because  the 
concavity  maintains  a  con.stant  air 
seal  when  the  .sash  expands  or  con 
tracts  due  to  changes  in  atmo.-- 
pheric  conditions.  It’s  al.so  sup 
posed  to  a.ssure  smooth,  ea.sy  win 
dow  operation  at  all  times. 


Since  the  metal  is  fastened  to 
the  jamb  by  means  of  four  drive- 
screws,  staples  or  nails,  sash  can 
be  easily  removed.  The  new  equip¬ 
ment  .saves  considerable  time  in 
in.stallation,  handling,  ordering 
and  inventory  and  can  be  used 
w’ith  stock  plank  frames  and  stock 
.sash. 

(Covtinued  on  Page  36) 
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Profit  Plan 

(ConPkiued  from  Page  12) 
to  keep  salesmen  informed  on  cur¬ 
rent  happeniiiKs  as  they  aflfect  the 
sale  of  storm  windows  and  doors. 
As  an  illu.stration,  Mr.  Caskey  cites 
the  fact  that  many  homes  are  now 
being  heated  automatically,  creat¬ 
ing  a  greater  need  for  .storm  win¬ 
dows. 

As  an  aid  in  training  new  .sales* 
men.  Mr.  Ca.skey  employs  22  re¬ 
cordings  covering  .salesmanship. 

“Men  do  not  like  being  personally 
upbraided  about  their  conduct  or 
appearance,”  says  Mr.  Caskey.  “The 
records  remind  the  men  in  a  pro- 
fe.ssional  manner,  about  numerous 
little  things,  also,  such  as  cour¬ 
teous,  and  gentlemanly  manners. 
Many  time.s,  these  .small  items  are 
overlooked  during  the  rush  of 
time.” 

Sales  Recordings 

The  records  al.so  point  out  .such 
things  as  listening  for  the  cus¬ 
tomer’s  name,  and  then  using  it 
throughout  the  conversation. 

Mr.  Caskey  .schools  salesmen  in 
the  idea  that  they  are  to  “create  a 
desire  for  windows  in  the  minds  of 
the  prospects.  This  can  be  accom¬ 
plished  by  ix)inting  out  that  the 
prospect  is  adding  an  item  of  qual¬ 
ity  to  his  home,  and  one  which 
carries  a  guarantee.  They  are  al.so 
reminded  that  the  in.stallation  will 
pay  dividends  as  long  as  the  build¬ 
ing  la.sts,  as  well  as  paying  for  it- 
.self  in  6  to  7  years’  time. 

“In  addition,  .salesmen  are  im¬ 
bued  with  the  knowledge  that  ours 
is  not  an  order-taking,  or  walk-in 
bu.sine.s.s.  but  rather,  one  where  a 
man  must  get  into  the  field,  and 
.sell.” 

Mr.  Ca.skey  purcha.sed  the  firm 
in  June,  of  1949,  and  has  three 
trucks  in  operation. 

/  / 

^  Combination  Doors  ^ 

Read  About  Them  In  The  / 

/  January  J 
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get  ahead  itt 


/n  construction proc^ucts  CECO  ENGINEERING  mskes  the  big  difference 


Complete  Selection  of 
Storm  Window 
and  Screen  Products 


Combination  Storm 
Windows  ond  Screen  Unit 
Precision  cnRin«-ered  fur 
c-jsy  inscalldiion  and  sers* 
ice*free  operation.  All* 
aluminum>»extruded  sec- 
lions*— self*  storinic. 


You  won’t  miss  a  profit  oppor¬ 
tunity  when  you  sell  the  Ceco  line. 
For  here  in  one  single  source  are 
proven  profit  promoters  in  storm 
window  and  screen  products  of 
aluminum  and  steel— skillfully  en¬ 
gineered  products  that  meet  cus¬ 
tomer  demand.  Here,  too,  is  fast 
friendly  service.  So  sell  the  line 
that  covers  the  field  best . . .  sell 
CECO. 


Aluminum  Starm  Window 
for  Motol  Coiomonts 

('o\t*rs  entire  window, 
prosidinie  satisfactory  in¬ 
sulation.  (Controlled  sen- 
tilatiun.  Installed  from 
the  inside.  Admits  more 
liKht. 


Scroont 

Easily  in¬ 
stalled  or 
removed  — 
perfect  fit. 
Require  no 
tri  mmi  n|{ 
or  fittinit. 
Light,  easy 
to  handle. 
Take  mini¬ 
mum  stor¬ 
age  space. 


Bosomonf 

Combination 

*  Scroon  ond 

»«■■•««  Storm  Ponol 

Year-aroiind  protection  —  cuts  fuel 
costs— eliminates  screen  storage  prob¬ 
lems.  Full  ventilation.  Can't  rot,  warp 
or  swell. 


Aluminum  Combinotion  Storm 
ond  Scroon  Door 

Auxiliary  door  engineered  in 
aluminum — combines  beauty  with 
convenience.  Beautiful  clear  finish. 


CiCO  STIiL  PRODUCTS  CORPORATION 

Gonorol  Officos:  S601  Wost  26th  Stroot,  Chicogo  SO.  Illinois 
Officot,  worehoutet  ond  fobrkating  plonti  in  principal  cities 


BELSONIZE 

Durable  Plastic  Coatings  for  home  and  industry 
'  ■ are  applied  with  our  patented  low  pressure 
equipment.  In  a  word  we  call  it  Belsonize. 

Our  exclusive  franchise  arrangements  offer  all 
the  possibilities  you  want  with  a  new  product. 
Write  today! 


(oborofory 

70  Vesey  St.,  N.  Y„  N.  Y. 


BELSON  CO.,  Inc. 

27  Mountain  West 
Worcester,  Moss.  64391 
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B.  S.  REPORTER 


!  / 


Seciirity  Co.  Moves 
To  New  Plant 

Both  the  Security  Company  and 
its  subsidiary,  the  Security  Sash 
and  Screen  Company,  have  moved 
into  one  of  the  most  modern  build¬ 
ings  ever  designed  for  the  exclusive 
manufacturing  of  weatherproofing 
products  on  a  production  line  basis. 
^  Located  at  385  Midland  Avenue, 
'  Detroit,  Mich.,  it  will  have  better 
than  20,000  square  feet  of  day- 
lighted  working  space  with  indoor 
loading  and  unloading  facilities  for 
faster  shipping  output  plus  ample 
storage  room  for  raw  materials, 
subassemblies  and  .stock  items. 

“Security’s  entire  30  year  his¬ 
tory  is  a  .series  of  successful  expan¬ 
sion  programs”  states  president  V. 
Van  Fleet,  as  he  proudly  reviews 
.step  by  step,  the  development  of  the 
various  Security  products,  the  Se- 
;  curity  Company  and  its  subsidiary, 
:  the  Security  Sash  and  Screen  Com- 
f  pany. 

^  In  1940,  the  various  scattered 
'  “plants”  in  the  neighborhood  were 
con.solidated  in  a  new,  specially 
built  factory  and  store  (for  local 
.sales),  located  on  1757  Puritan 
Avenue,  Detroit,  Michigan. 

In  1946,  production  on  this  all¬ 
aluminum  triple-track  combination 
window  and  screen  necessitated  the 
leasing  of  another  plant  of  over 
6,000  square  feet  on  nearby  12th 


Street  and  .so  was  launched  The 
Security  Sash  and  Screen  Company. 
The  subsequent  phenomenal  sales 
records  of  the  Security  Sa.sh  is 
primarily  responsible  for  this  cur¬ 
rent  and  new'  expansion  program. 

*  *  * 

Weother  Wise  Co.  Moves 
To  New  Plant 

A  fire  in  the  plant  of  the  Weather 
Wi.se  Co.,  manufacturers  of  alumi¬ 
num  combination  window.s,  will 
only  slightly  delay  deliveries  to 
dealers,  according  to  George  Green, 
president  of  the  company.  At  the 
.same  time  Mr.  Green  announced 
that  the  company’s  new  address 
will  be  237  E.  Prospect  St.,  Alliance, 
Ohio. 

In  addition  to  the  all  aluminum 
window  it  now  produces.  Weather 
Wi.se  w'ill  manufacture  a  new  type 
of  combination  called  “Duo-Bilt.” 
The  new  window  will  have  a  red¬ 
wood  overlap  frame  available  in  a 
variety  of  colors  and  aluminum  in¬ 
serts  which  will  incorporate  all  the 
de  luxe  features  in  the  company’s 
regular  all  aluminum  window. 

«  «  « 

Tansey  and  Siegel  to 
Represent  Fiat  in  W.  Va. 

The  Fiat  Metal  Manufacturing 
Company,  Franklin  Park,  Ill.,  has 
announced  appointment  of  Mr. 
John  P.  Tan.sey  and  Mr.  Frank  J. 
Siegel  as  the  company’s  representa¬ 


tives  for  the  entire  .state  of  West 
Virginia.  Known  as  Tansey  and 
Siegel,  the  firm  will  handle  the  com¬ 
plete  line  of  Fiat  shower  cabinets, 
doors  and  receptors. 

Both  men  are  well  known 
throughout  the  trade,  and  are  thor¬ 
oughly  familiar  with  all  Fiat  prod¬ 
ucts,  having  been  a.svsociated  with 
them  since  1946. 

♦  «  * 

Kay-Tite  to  Handle 
Soles  in  Western  States 

George  Kay,  President  of  the 
Kay-Tite  Company,  West  Orange, 
New  Jer.sey  announces  that  .sales 
for  the  eleven  we.stern  .states  will  be 
handled  entirely  through  the  Kay- 
Tite  Company,  1717  Westlake  Ave¬ 
nue,  No.,  Seattle  9,  Washington. 

♦ 

Prices  of  Aluminum 
Combinations  Will  Hold 
Steady  Says  J.  Lipman 

The  dra.stic  cutback  in  aluminum 
for  civilian  goods  will  make  it.self 
felt  in  the  popular  aluminum  .screen 
and  storm  .sash  combinations  but 
not  to  the  degree  believed  by  the 
original  announcement.  This  was 
declared  recently  by  Jack  Lipman, 
vice-president  and  sales  manager 
of  the  Warner  Manufacturing  Cor¬ 
poration,  Jersey  City,  New'  Jer.sey. 

“Despite  the  curtailment  of  avail¬ 
able  aluminum  for  such  products  as 
.storm  w'indows  up  to  35  per  cent  of 
the  amount  used  during  the  fir.st 
quarter  of  1950,”  .said  Mr.  Lipman, 
whose  firm  is  a  manufacturer  of 
aluminum  combination  window's  for 
the  Eastern  .seaboard,  “the  amount 
of  aluminum  available  w'ill  .still 
make  Weather-Ma.ster  combina¬ 
tions  available  to  the  consumer,  al- 
(Cmitinued  on  Page  28) 


Modernistic  building  which  now  houses  plant  and  offices  of  the  Security  Co. 


^A-610  , 

BON-Z-ITT 

SINK  A 
FRAME  i/ 


Writm  today  for  prieot  and  informatioo 

TRIMEDGE,  INC. 

4021  MAHONING  AVE.  YOUNGSTOWN  1,  OHIO 


A  HX)%  WATERTIGHT 


★  EASILY  INSTALLED 

A  COMPLEmr  SELF¬ 
SEALING 


A  LONGER  LASTING 


★  ECONOMICAL 


CROSS 

A  AHRACTIVE  section 


/4cUACiHta^cA  f 


A  100%  SANITARY 
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evepyvvheRe,  eveRywhece, 
chRistmas  tonight! 


•  Ouf  of  Ihe  new,  modern  Trimedge  plant 
comes  the  latest  addition  to  the  Trimedge 
line,  the  new  BON-Z-ITT  Sink  Frame. 
Quickly  and  easily  installed-just  four  sim¬ 
ple  steps.  Sizes  available  for  all  Standard 
Types  of  Flat  Rim  Sinks-including  Cast 
Iron,  Pressed  Steel,  Stainless  Steel  and 
Vitreous  China. 


Permanent  *  No  Maintenance 
Architecturally  Balanced 

For  all  residential  and  commercial  buildings.  Beauty 
and  protection  in  attractive  colors. 


Exclusive  distributor  franchises  still  available  in  some 
localities. 


NEW  ALUMINUM  ARTS  INC. 


530  N.  Drennan  St. 


Houston,  Texas 


I 
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Kitchens 

{Continued  from  Page  16) 
necessary  to  have  them  fit  the  space 
from  wall  to  wall. 

Now,  with  the  new  floor  plan  at 
hand,  begin  to  experiment  with  dif¬ 
ferent  arrangements.  Fir.st,  decide 
on  the  location  of  the  sink.  It  may 
be  best  to  place  the  new  sink  where 
the  old  one  stands,  so  that  plumbing 
need  not  be  changed.  Or,  under  dif¬ 
ferent  circumstances,  the  expense 
of  moving  the  sink  position  may  be 
greatly  overshadowed  by  the  added 
convenience  of  another  position.  It 
is  not  nece.ssary  to  have  a  sink  in 
front  of  a  window,  although  it  is 
picturesque  and  .sometimes  prac¬ 
tical. 

Placing  the  .sink  on  a  long  wall 
allows  storage  cabinets  above  and 
below,  which  means  greater  concen¬ 
tration  of  the  many  activities  per¬ 
formed  there. 

Location  of  Sink 

When  the  location  of  the  sink  has 
been  decided,  the  refrigerator  and 
range  are  placed  as  close  to  it  as 
po.ssible.  Space  is  allowed  for  .stor¬ 


Here  Are  3  Advantages  of 

Caieco 

STORM  SASH  CASEMENT  WINDOWS 


Norrow  frame  of  sturdy 
rusNproof  metol — never 
needs  painting  —  chan* 
nets  hove  long  life 

Coseco  storm  sash  tiave 
better  heod  chonnels 
«  with  outside  weother* 

\  stripping-— center  strips 

I  ore  heovier  in  metol 

ond  felt — unique  crimp¬ 
ing  permonently  onchon 
felt  to  metol.  Priced  to 
meet  ony  competition? 

,  Outside  cosement  win- 

dow  con  be  opened 
•  without  interference 

^  from  the  storm  sosh 


WANT  TO  KNOW  MORE? 

"Alt  chonnels  ore  mode  for  triple  strength 
gloss.  Fromes  con  olso  be  obtoined  for  double 
strength  gloss."  No  ugly  cross  bors  to  obstruct 
the  view — Coseco  is  invisible  ond  will  not 
chonge  the  oppeoronce  of  the  cosement. 
Doolortf  DI$trlbyion!  Terrltorfos  Open. 


Metol  sil!  con  be  removed 

quickly  ond  eosily  without _ 

ony  tools — lust  lift  them  S 

■  ■WINC. 

Writ*  for  Felder  -Mulih- 
2MI  Woodbum  Avrnut  CinciimoH  4,  Ohio 


age  and  work  cabinet.s  between 
the.se  large  pieces  of  equipment.  It 
is  this  concentration  of  cleaning, 
storage  and  preparation  areas  that 
is  most  advantageous.  If  any  small 
space  at  a  corner  or  at  the  end  of 
the  ba.se  cabinet.s  is  left,  it  may  be 
put  to  such  good  u.se  as  a  spot  for 
a  towel  rack  or  a  small  ladder. 

After  plans  have  been  completed 
for  the  new-old  kitchen,  make  the 
mo.st  needed  changes  first.  As  the 
family  budget  i)ermit.s,  the  entire 


kitchen  will  be  remodeled  .step  by 
step  until  the  idea  becomes  a 
reality. 

Note  the  photograph  of  the  com¬ 
pleted  new-old  kitchen  on  page  16. 
This  room  is  now  both  streamlined 
and  efficient  for  w’ork.  The  sink  is 
the  center  of  kitchen  activity  and  is 
flanked  by  handy  wall  and  ba.se 
cabinets  on  either  side.  The  sink 
overlaps  the  wdndow’  a  bit,  but  this 
is  not  objectionable  when  the  en- 
(Continued  on  Page  24) 


METAL 

AWNING  MANUFACTURERS 
AND  FABRICATORS 


For  some  time  there  has  been  a  growing  demand 
for  the  creation  of  a  NATIONAL  ASSOCIATION 
for  the  advancement  of  the  Metal  Awning  In¬ 
dustry. 

Preliminary  action  taken  in  November  has 
NOW  resulted  in  the  formation  of  such  an  Asso¬ 
ciation  with  the  first  Annual  Meeting  scheduled 
for  late  March  in  Chicago. 

CHARTER  MEMBERSHIPS  NOW  AVAILABLE 

Executive  Committer: 

National  Metal  Awning  Association 


425  Fourth  Avenue,  16th  FI. 


New  York  16,  N.  Y. 


SEND  THIS  COUPON  TODAY/// 

John  J.  Lennon,  Chairman 
Membership  Committee 
National  Metal  Awning  Assoi. 

16th  Floor,  425  Fourth  Ave. 

New  York  16,  N.  Y. 

Please  send  me  further  details  as  well  as  application  blank  for 
charter  membership. 

We  are.  □  Manufacturers,  □  Fabricators. 


Company . 

Name  and  Title. 
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ARISTOCRAT  Storm  Sash 

Is  acclaimed  by  hundreds  VULCO 
fabricators  as  only  complete  answer 
to  STORM  SASH.  Hardware  fur¬ 
nished  for  three  styles  to  sell  from 
*10.00  to  $2000  Including  100% 
markup. 


14  Factory  Trained  Representatives 
bring  factory  proven  methods  into 
your  plant. 


franchises  available  without  east. 
Write  or  Wire  far  Details. 


ULCAN  METAL 
PRODUCTS  CO.  INC. 


Kitchens 

(Continued  from  Page  23) 

tire  room  is  evaluated.  Often,  com¬ 
promises  are  necessary  to  keep 
within  the  specified  limits  of  space 
and  money. 

The  position  of  the  radiator  re¬ 
mains  the  same — another  conces¬ 
sion  to  economy.  Enough  space  is 
left  around  the  radiator  to  turn  it 
on  or  off  and  to  make  cleaning 
around  it  easy. 

The  refrigerator  has  been  moved 
from  the  left  side  of  the  room  to  the 
right  for  increa.sed  working  effici¬ 
ency.  The  door,  when  open,  no 
longer  blocks  traffic  or  gets  in  the 
way  of  the  person  using  the  range. 

The  range  is  Ixiunded  by  cabinets 
that  offer  convenient  counter  space. 
The  floor  covering,  too,  has  been  re¬ 
placed. 

Note,  too,  how  work  has  been 
simplified  in  this  new-old  kitchen. 
Groceries  are  now  placed  on  the 
cabinet  next  to  the  sink.  There  is 
no  retracing  of  steps  to  rinse  food, 
.store  staples,  or  put  perishables  in 


the  refrigerator.  Ample  work  space 
as  well  as  storage  space  has  been 
provided. 

Waste  Disposal 

Dishwa.shing  has  been  made  effic¬ 
ient  by  double  drainboards,  a  spray 
attachment,  swinging  faucet,  and 
counter  and  storage  space  on  either 
side  of  the  sink.  Waste  disposal  is 
no  problem  because  an  automatic 
unit  to  take  care  of  meal  refuse  has 
been  installed. 

Originally  the  kitchen  had  an  old- 
fashioned  sink  with  exposed  plumb¬ 
ing  and  outmoded  cabinets.  In  start¬ 
ing  to  remodel  this  kitchen,  the 
family  decided  to  replace  the  sink 
and  the  base  cabinet  on  the  left- 
hand  side.  This  gave  the  advantage 
of  a  modern  sink  with  bowl  and 
drainboard  built  in  one  piece.  The 
drawers  and  cupboards  of  the  sink 
provide  a  place  for  cleaning  sup¬ 
plies  and  equipment.  The  new  cabi¬ 
net  is  flu.sh  with  the  sink,  and  the 
joining  sealed  to  give  a  sanitary, 
continuous  surface. 


-WANTED- 


Exclusive  Distributors  or  Dealers 

— NORCRAFT  RUSTIC  FENCIN 


s  for  I 

fr— ' 


A  Popular — Beautiful — Fast  Selling  Product 

EXTRA  SALES  —  EXTRA  PROFITS 
EASILY  FINANCED  —  UNDER  FHA 


LARGE  PROFIT  A^ARGIN  NORCRAFT  FENCES 
EASY  TO  INSTALL  ARE  ALL 

EASY  TO  SELL  PRE  FABRICATED 

Mode  of  Gonuine  Northern  Michigan  White  Cedor 
Wo  manufocturo  a  variety  of  RUSTIC  FENCE  STYLES. 

^  Stockade  Type  *  Full  Round  Picket 

•  Ranch  Style  •  Split  Picket 


*  Post  and  Rail 

*  Rustic  Arbors 


-THE  MACGILLIS  &  GIBBS  CO.— | 

Fencing  Division  I 

T6T5  E.  Royall  Place,  Milwaukee,  Wisconsin  I 

Americo's  Lorgest  Pre'Fobricated  Fence  Manufacturers  I 


Read  This,  Mr.  Dealer: 

"Your  work  is  rapidly  making  BUILDING 
SPECIALTIES  the  Bible  of  the  trade!" 

That's  what  D.  H.  Dundas  of  the  Venango  Supply  Co., 
prominent  dealer  in  building  specialties,  has  to  say 
about  our  publication.  And  he  is  only  one  of  hundreds 
who  have  written  in  to  tell  us  how  BUILDING 
SPECIALTIES  has  helped  them  with  its  numerous  and 
informative  articles  on  new  products,  installation 
methods,  and  advertising  techniques — among  other 
things  designed  to  help  you  increase  your  volume  and 
profits. 

It’s  full  of  “Ten  Commandments”  in  all  departments! 
It  costs  only  $3  a  year!  Use  the  convenient  coupon 
right  away! 


BUILDING  SPECIALTIES 
425  Fourth  Avenue 
New  York  16,  N.  Y. 

Please  send  me  Building  Specialties  for  one  year 
(12  monthly  issues),  at  $3. 

Bill  Me  □  or  Check  Enclosed  □ 

My  Name . Position . 

Company  . 

Address  . 


□  Dealer  □  Distributor  Other 


December,  1950 
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The  next  change  the  family  made 
was  to  install  new  base  cabinets 
along  the  right-hand  side  of  the 
room.  A  corner  cabinet  makes  the 
entire  counter  space  and  sink  into 
a  single  unit. 

The  final  step  in  remodeling  re¬ 
places  the  old  wall  cabinets  with 
new  ones.  The  almost  unusable 
cabinets  above  the  sink  have  been 
removed,  and  the  window  provides 
neces.sary  light  at  the  cabinet  sink, 
while  improving  the  appearance  of 
the  kitchen.  By  studying  these 
.steps,  it  is  ea.sy  to  see  why  this  may¬ 
be  called  the  ideal  plan  for  budget 
kitchen.s. 

«  *  « 

On  The  House 

{Continued  from  Page  7) 

what  by  inflation  is  still  very  high. 
According  to  index  figures  .shown 
by  the  magazine  Modern  Industry- 
employment  is  at  61.76  compared  to 
59.00  a  year  ago.  Consumer  pur¬ 
chasing  power  is  at  227.3  while  a 
year  ago  it  was  203.4. 

4c  * 

The  staff  of  BUILDING  SPE¬ 
CIALTIES  takes  this  opijortunity 
to  w  ish  all  its  readers  a  prosperous 
and  Happy  NEW  YEAR ! 

* 

Combination  Doors 

{Continued  from  Page  13) 
that  .seem  to  be  preferred  are  white, 
silver,  and  black.  Certainly  what¬ 
ever  has  been  .-^aid  for  the  decora¬ 
tive  value  of  doors  goes  double  for 
tho.se  w-ith  grilles. 

On  the  other  hand  it  is  only  fair 
to  point  out  that  the  majority-  of 
doors  are  .still  being  .sold  without 
grilles  and  mast  dealers  offer  them 
only  as  optional  equipment.  In 
other  w'ords  a  good  .salesman  can 
.still  .sell  a  good  door  without  neces¬ 
sarily-  having  to  throw  in  an  extra 
dec-oration. 

When  it  comes  to  aluminum 
jambs  it  is  much  harder  to  a.sse.ss 
w-hat  cu.stomers  really  think  about 
them.  Dealers  generally-  like  them 
because  they  solve  the  problem  of 
out-of-square-dcK)r.s  which  is  so 
(Continued  on  Page  26) 


plastic  tile 


^  Thv  Tile  that  mvann 


More 
Volume 


The  Aristocrat  of  plastic  tile — "CRESCENT" 
—  is  unsurpassed  in  beauty,  workman¬ 
ship  —  Easy,  ECONOMICAL  to  use! 
Many  exclusive  features  make  "CRES¬ 
CENT"  Tile  the  most  potent  Sales 
producer  to  increase  YOUR  VOLUME! 
Act  Today  for  Profits  Tomorrow! 


GniLDCRCSr 

CORPORATION 

manufocfurers  of  pt  as  fic  fi  to 

255  West  79th  Street 
Chicago  20,  Illinois 


GHUDCRgST 
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lExcelum 


Triple  Track 

l-Corbina7ion  WINDOWS 


Soles  come  eosy  with  EXCELUM  windows  be¬ 
cause  you're  selling  top  quolity.  Engineered 
from  the  finest  extruded  aluminum,  they  hove 
eliminotcd  service  colls.  Soles  res^tonce  melts 
when  you  stiow  EXCELUM's  exclusive  feotures 
and  rigid  construction. 


Cxcelum 


COMBINATION 

ALUMINUM 


DOORS 


Jamaica  Sash  &  Door  Co. 


1655  Jericho  Turnpike, 
New  Hyde  Pork,  L.  t. 
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Weaiher-Tiie's 

GETTER 


# 

Note 

the 

NEW 

Picture 

Frame 

Style! 


Here  s  WEATHER-TITE  S  new, 
improved,  eye-appealing  combina¬ 
tion  window.  All  the  time  tested  ad¬ 
vantages  that  have  made  WEATHER- 
TITE  famous  for  easy  profitable 
sales — plus  the  beautiful  new  picture 
frame  style  molding  that  will  add 
glamour  to  any  home. 

•  FiEiast  kllEi-drlad  CaliferEiia 

Itadweed  .  .  . 

•  Buill-lti  vantilater  ••  no  ax- 

Ira  charga  .  .  . 

•  Eatiatl  af  all  la  intlall  .  .  . 

•  Thraa  waak  EnaxiEnuEir  da- 

llvary  .  .  . 

•  AHracllva  malt  and  talat 

aldt  la  Incraata  your 

graflit. 

Get  on  the  Profit  Hand  Wagon!  Get 
W'EATHER-TITE,  the  <!ombination 
Windows  and  Doors  that  have  all 
the  features.  Dealer  franchises  are 
still  available  in  cities  where  we  are 
not  now  represe.nted. 

WRITE  •  WIRE  •  PHONE 


Combination  Doors 

(Continued  from  Page  25) 

I  often  the  case.  Customers,  on  the 
other  hand,  are  often  unaware  that 
the  jambs  are  not  neces.sarily  a  part 
of  the  door  installation.  The  man 
who  is  willing  to  buy  an  aluminum 
combination  door  can  usually  be 
sold  the  jambs  also,  according  to 
the  dealers  who  sell  both.  However, 
many  dealers  are  selling  doors  suc- 
;  cessfully  and  in  considerable  num¬ 
bers  without  even  suggesting  jambs 
to  the  customer.  Of  course,  they  are 
not  always  necessary,  but  the  un¬ 
certainty  of  customer  reaction  to 
them  indicates  that  more  of  them 
could  legitimately  be  sold  than  is 
apparently  the  case. 

Use  of  Closers  | 

A  surprising  number  of  cus¬ 
tomers  like  doors  with  stainless 
steel  fittings,  and  know  the  value  of 
this  tough,  rust-proof  metal.  So  if 
your  door  has  stainless  .steel  hinges, 
latches,  pins,  etc.,  don’t  fail  to  men¬ 
tion  this  as  an  item  of  added  I 
strength. 

Many  dealers  are  impressed  by 
the  value  of  a  clo.ser  in  selling  doors.  I 
Most  home  owners  don’t  have  them 
on  the  front  door  and  relish  the 
prospect  of  having  one  on  their  new 
combination  door.  Not  only  does  it 
prevent  slamming  by  closing  the 
door  quickly  and  quietly  but  in 
summer  when  the  screen  inserts  are 
in  it  helps  keep  insects  out  while  in 
winter  it  cuts  down  the  time  during 
which  draughts  can  enter  the  door¬ 
way.  You  cannot  rely  on  closers  to 
.sell  your  doors  but  they  .seem  to  be 
a  definite  help  and  cu.stomers  are 
I  impressed  by  them. 


LOWEST  COST 
BIGGEST  PROFIT 


CElURSEAl 

Go4nJUiuUUm 


SCREEN  AND  STORM  SASH 
FOR  BASEMENT  WINDOWS 


AVAILABLE  IN  3  STANDARD  SIZES 


ZLT  ISXIZ  ZLT  15X16  2LT  15X20 

CELLAR-SEAL  Combination  Screen 
and  Storm  Sash  units  are  available 
for  all  standard  steel  basement 
windows.  The  screen  fastens  to  the 
basement  sash  and  is  designed  to 
accommodate  a  glass  panel  insert, 
which  is  quickly  installed  while  the 
screen  is  in  place.  Storm  window 
protection  can  be  provided  within 
a  few  moments  without  a  screen 
storage  problem.  The  metal  frame 
screen  is  wired  with  18x14  mesh 
bronze  screen  cloth.  The  storm 
panel  insert  comes  complete  with 
glass,  and  has  a  metal-edge  binder 
frame  and  attaching  clips  and 
screws. 


WeaeiierTiee 

1859  East  63rd  Street 
Cleveland  3,  Ohio 
Express  1-2816 


Looking  For  Another 
Product  To  Handle? 

Consult  The  New 
Product  Fmding  Oep't. 
in 

BUILDING  SPECIALTIES 

Look  For  It  In  The 
January  Issue 


j  B.  B.  imn  &  ASSOCIATE 

■  2917  Carnegie  Ave.,  Cleveland  IS,  Ohio 

•  NaHonal  Sales  Distributor 

I  We  ore  interested  in  CELLAR-SEAL  COMBI  NA- 
;  TIONS.  Please  send  complete  data. 

;  □  DISTRIBUTORSHIP  □  DEALERSHIP 

j  □  IHFORMATION 

j  NAME  . 

j  ADDRESS  . 

:  PRESENT  BUSINBS  . 


December,  1950 


27 


Aluminium  Situation 

(Continued  from  Page  9) 
fwunds  a  year. 

Kaiser  has  meanwhile  signed  an 
agreement  with  the  Government  to 
add  facilities  which  will  produce 
200  million  pounds  for  the  stock¬ 
pile.  All  told  this  added  American 
capacity  will  be  SEVEN  times  1940 
American  production  or  one  billion 
pounds  in  addition  to  the  industry’s 
present  production  of  close  to  li/j 
billion  pounds.  While  this  repre¬ 
sents  an  enormous  increase  w'hich 
will  probably  result  in  a  tremen¬ 
dous  surplus  capacity  in  1952  or 
1953,  the  added  production  w'ill  not 
catch  up  with  immediate  needs. 

This  brings  us  to  the  question  of 
foreign  purcha.ses.  At  pre.sent  there 
is  no  definite  programs  for  such 
purchases  but  it  is  being  .strongly 
pre.ssed  in  Washington  by  the  ma¬ 
jor  producers  to  solve  the  problem 
of  immediate  needs.  Besides  Can¬ 
ada,  Italy,  Germany,  France.  Nor¬ 
way,  Switzerland  and  Japan  pro¬ 
duce  aluminum  which  could  be  used 
for  the  stockpile. 

To  quote  R.  S.  Reynolds,  Jr., 
President  of  Reynolds  Metals  Com¬ 
pany,  “If  this  (joint  Canadian- 
U.  S.)  priority  .sy.stem  is  fully  used 
and  if  every  effort  is  made  to  get 
aluminum  out  of  Japan  and  West¬ 
ern  Europe,  the  drastic  limitation 
which  NPA  has  set  for  1951  will 
become  unnecessary” 


Tile  Technics 

(Continued  from  Page  14) 
seasonal  changes  in  temperature  in 
an  occupied  dwelling.  At  tempera¬ 
tures  above  100°F.  it  becomes 
slightly  flexible  to  accommodate 
greater  expansion  and  contraction 
of  title  installed  in  shower  baths, 
around  radiators,  chimneys  and  the 
like. 

•ARCHITECT:  “Is  there  any  way 
that  you  can  assure  me  of  satisfac¬ 
tory  contact  area  between  mastic 
cement  and  plastic  wall  tile  when 
installed  ?’’ 

CON’TRACTOR:  There  are  sev¬ 
eral  ways  but  perhaps  the  most 
(Continued  on  Page  28) 


Every  BUILDING, 

New  or  Old, 
A  REAL  PROSPECT... 

Tile  smart  beauty  and  v\  onclerful  utility  of  easy-to-in.stall 
LUDMAN  J.ALOC.SIKS  w  ill  win  friends  with  every  sale. 

important  of  all. .  VF.NTII.ATION 
WHEN  IT’S  RAININt;'  .Sell 
America’s  finest  jalousies  .  .  . 
produced  by  the  world’s  most 
experienced  jalousie  people. 

It’s  easy  to  get  a  quick  start  in 
this  fast  growing  market.  Ludman 
has  the  risht  plan  for  your  par¬ 
ticular  business.  Write  immediatfiy 
for  details. 


Ludman  jalousies  ( Venetian 
type  or  louvered  windows  )  are  the 
perfect,  practical  answer  to  eco¬ 
nomical  PORt'H  ENl'I.OSr RES. 
They’re  a  cinch  to  .sell  for  bath¬ 
room  or  kitchen  windows. .  .and 
as  doors,  too ! 

You’ll  marvel  at  how  easy  it  is 
to  sell  Ludman  jalousie  Comfort, 
Beauty,  Protection  .  .  .  and  most 


STANDARD  AND  SPECIAL  SIZES  -  REMOVABLE  INSIDE 
SCREENS  AND  STORM  SASH 

LUDMAN  CORPORATION 

Manufacturers  of  the  Sationalty  Kno  icn 
AutO‘ijok  H'eatherstripped  Aluminum  Aliening  H'indoi.v 


DEPT.  BS  12  P.O.  Box  4541 


MIAMI,  FLORIDA 


NOW! 


Let’s 
Talk 
About 

GREATER  PROFITS 
THROUGH  FASTER 
LABOR  SAVING  SALES 

OTTRUDED  ALUMINUM  2  tRACK  WINDUW 


WINSUinE  MANUUnUinM  CO. 

717-29  N.  CENTRAL  AVE.,  BALTIMORE  2.  MD. 
Write  Phone  Eostem  6968 


Self-Storing  Outside  and  Inside! 

IMMEDIATE  DELIVERY 
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Tile  Technics 

(Continued  from  Page  27) 

effective  is  to  show  you  a  panel  I 
have  here  on  which  I  have  applied 
several  pieces  of  crj^stal-clear  tile 
supplied  to  me  by  one  manufactur¬ 
er  (Sty Ion  Corporation)  who  has 
had  them  molded  for  just  this  pur¬ 
pose.  These  tiles,  as  you  can  see. 
are  regular  pieces  of  wall  tile  but 
completely  without  color  so  that  you 
are  able  to  see  the  excellent  contact 
obtained  between  the  mastic  and 
the  heavily  cross-ribbed  back  of  the 
tile.  If  one  were  po.s.sessed  of  x-ray 
vision  a  better  picture  of  the  bond 
between  tile  and  wall  surface  would 
not  be  possible. 


stands  for  STEADY  SELLING 


America's  favorife  low  cost,  quality  storm  window 
continues  to  please  customers  and  dealers  with 
its  performance.  And  no  wonder  —  REDDY-FIT 
is  designed  to  fit  any  standard  opening  without 
planing  or  trimming.  Clear,  kiln  dried  California 
redwood  and  cadmium  plated  hardware  combine 
to  make  a  window  that's  durable  and  attractive. 
Complete  REDDY-FIT  window  consists  of  2  sash 
sections.  1  screen  section  and  universal-fitting 
overlap  frame  ...  all  interchangeable,  easy  to 
handle.  And  when  you  deal  with  Schumacher, 
you  get  delivery  plus  a  special  merchandising 
program.  Write,  wire  or  phone  for  details,  today! 


REDDY-FIT  FOUR-PIECE 
COMBINATION  WINDOW 


B.  S.  Reporter 

(Continued  from  Page  20) 

though  not  in  the  abundance  of 
1950.” 

Mr.  Lipman  pointed  out  that  the 
prices  of  today  will  hold  generally 
in  spite  of  the  slowdown  in  produc¬ 
tion.  Most  aluminum  product  manu¬ 
facturers  will  not  use  the  shortage 
as  an  excuse  for  raising  prices,  Mr. 
Lipman  stated,  and  will  do  their 
best  to  avoid  inflationary  trends. 
Since  the  popularity  of  the  new 
screen  and  storm  .sash  combinations 
was  due  largely  to  the  weather- 
resistance  of  aluminum,  the  sub¬ 
stitution  of  other  materials  is  not 
being  contemplated.  There  will  be 
no  .-acrifice  of  quality. 


new 

product 

new 

profits 


new 

interest 

FROM  BUYERS  WHO  CALL 
OEALERS,  TO  ORDER 


NAHB  Convention  at 
Chicago  Jan.  21-25 

The  7th  Annual  Convention  and 
Exposition  of  the  National  Associ¬ 
ation  of  Home  Builders  will  be 
held  in  the  Stevens  and  Congress 
HoteLs,  Chicago,  January  21-25, 
convention  chairman  E.  M.  Spie¬ 
gel  of  Pa.ssaic,  N.  J.,  has  an¬ 
nounced. 

It  is  expected  that  major  con¬ 
vention  coverage  will  be  given  to 
the  status  of  home  building  under 
existing  and  prospective  mobiliza¬ 
tion  plans.  Final  plans  for  this  por- 
(Continued  on  Page  32) 


SENSATION  OF  1950  SPECIALTY  SALES 


Here  i»  a  line  in  a  “(leinand"  market  with  a  generom-.  proniutional  itrolil. 
.No  eut-throal  f'uni|ielition.  I’lenly  of  market  for  hig  growth.  That'.s  whv 
!K  inilow  <!harm,  the  vertiral  blincU  that  replare  eurtainis  ilrape.<.  ami  ordi¬ 
nary  blinds  gets  the  enthusiasm  of  dealers. 

Women  fall  in  love  with  its  easy-to-<-lean  fabric  of  a  new  miracle 
material.  They  like  to  choose  from  the  more  than  twenty  colors,  ^iimple. 
patented  mechanism  and  quick  installation  helps  dealers  get  in  and  out 
quickly,  no  installation  problems.  You  don't  tie  up  money  in  hig  inventories. 
This  is  a  money-makitif’  business! 

See  how  you  ran  profit  with  Window  Charm  .  .  .  the  new  window 
decoration  that  is  FTI.k  approved,  sold  on  a  national  sales  plan — soon  to  be 
nationally  advertised. 


WRITE  TODAY  FOR  DETAILS 
YOUNGSTOWN  INDUSTRIES,  INC. 
710  SO.  STATE  STREET — GIRARD,  OHIO 


December,  1950 


Notes  for 
ANUfACTURER, 


TESTS  PROVE 


vv  AGE  boosts  by  U.  S.  Steel  to  the  CIO 
hove  resulted  in  increases  in  the  cost  oi  steel 
throughout  the  industry.  Average  price  rise  by 
U.  S.  Steel  is  SS.SO  per  ton.  Meanwhile  the  NPA 
has  ordered  integrated  steel  mills  to  provide 
monthly  steel  allotments  to  non-integrated  mills 
based  on  shipments  during  the  first  nine  months 
of  19S0.  This  was  done  because  non-integrated 
mills  supply  much  of  the  tonnage  to  ware¬ 
houses  on  which  small  manufacturers  depend 
for  most  of  their  steel. 


1.  REDWOOD  is  one  of  the  world’s  finest  insulators! 

2.  Heat  flows  thru  steel  260  times  as  fast  as  thru 
REDWOOD! 

3.  Heat  flows  thru  aluminum  1160  times  as  fast  as 
thru  REDWOOD! 

4.  REDWOOD  used  by  the  CAMPBELL  SASH 
WORKS  shows  less  shrinkage  and  swelling  than 
concrete! 

5.  REDWOOD,  —  even  under  conditions  that  favor 
decay,  —  is  one  of  the  world’s  most  durable  woods-! 

6.  REDWOOD  DEALERS  show  a  greater  percentage 
of  profit  per  dollar  of  merchandise  sold. 

We  manufacture  four  different  styles  of  redwood  windows.  You 
will  be  surprised  at  the  low  price  and  high  quality  of  our  most 
popular  seller. 

Send  $5.00  for  a  sample  and  prove  to  yourself  that  you  can 
make  more  money  selling  Redwood.  All  sample  money  will  be 
refunded  on  return  of  sample,  if  dissatisfied. 

Write  for  Price  Lists 
Delivery  Anywhere 


X  HE  NPA  has  also  changed  its  original 
M-7  order  in  regard  to  aluminum.  It  amended 
section  26.25  to  provide  that  no  person  shall 
,.se  in  manufacture  a  quantity  by  weight  in 
excess  of  100%  of  his  average  monthly  use  of 
aluminum  during  the  base  period  lor  the  month 
of  December  1950.  During  January.  1951  t^e 
percentage  will  be  80  while  in  February,  1951 
75%  of  average  monthly  use  will  be  allowed, 
in  March,  1951  the  original  restriction  of  65% 
will  again  go  into  effect.  Although  enormous 
expansion  of  the  aluminum  industry  is  under 
way  these  increases  will  not  be  of  immediate 
help  to  fabricators.  Major  producers  have  rec 
ammendod  foreign  imports  by  the  Government 
to  remedy  the  lack  of  metal  on  a  short  term 
r  rsis.  This  may,  in  fact  become  the  solution  to 
the  temporary  shortage  of  this  metal. 


XX  EPRESENTATIVES  of  some  42  manufac¬ 
turers  of  metal  storm  sash  met  in  New  York  on 
Nov.  2  to  study  the  aluminum  situation  and 
decide  oo  the  formation  oi  a  permanent  trade 
at  sociation.  A  committee  was  appointed  to  act 
in  Washington  for  the  interests  of  the  industry 


2409  WILSON  AVENUE 


CAMPBELL.  OHIO 


Phone:  52615 


and  to  study  a  proposed  association.  (Please 
see  page  6  for  the  ad  of  this  committee.)  On 
Nov.  17  representatives  oi  20  metal  awning 
manufacturers  met  in  New  York  also  to  discuss 
the  aluminum  situation  and  a  trade  ass'n  for 
manufacturers.  The  awning  group  appointed  on 
executive  committee  to  formulate  plans  for  a 
trade  association  and  to  gather  facts  and  statis¬ 
tics  to  be  used  in  future  presentations  to  the 
NPA.  (Please  see  page  23  for  the  awning  com¬ 
mittee's  ad.) 

★  * 

ELLING  In  ci  Seller’s  Market:  No  product 
is  ever  oversold  to  the  point  where  an  adver- 
drop  out  of  sight  completely.  (See  inside  back 
cover.) 


_ IN  YOUR  FIREBOX _ 

See  at  once  real  combustion  improvement,  all  types  of  fuel. 

STOPS  DOWN  DRAFT  SAVES  FUEL 

ELIMINATES  CARBON  DEPOSITS. 

Frequent  burner  adjustments  and  cleaning  unnecessary  because 
flues  are  kept  dry  always  by  THERMCAP.  (Farmerly  Wigwam  Flue 
Doctor).  Controls  draft  at  the  top  of  the  chimney. 

Satisfaction  guaranteed.  Mailable.  For  lit.  and  profitable  dealer  offer,  address: 

WIGWAM  FLUE  TOP  COMPANY 

ABINGTON,  MASS. 
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VeSf  There* s  Plenty  Of 
dollars  On  These  Pages  I 


The  free  infortnatiun  offered  here  repre¬ 
sents  the  most  expert  knowledge  available 
in  each  specialized  field.  USE  THE 
COUPON  to  secure  the  literature  you  want 
— and  please  PRINT  your  name  and  address 
clearly. 

ALUMINUM  COMBINATION  WINDOWS - 

Glass  set  in  rubber,  self  storing,  all  extruded 
sections,  patented  meeting  rail  for  perfect 
weather  seal.  Rapid  deliveries  of  made-to- 
measure  completely  assembled  window.  Check 
Toupcxi - 1. 

TRIPLE  TRACK  ALUMINUM  STORM  WINDOW 

- Glass  set  in  rubber,  burglar  proof,  top 

and  bottom  ventilation  quick  delivery - 2. 


ALUMINUM  COMBINATION  WINDOWS  & 
DOORS  Made  of  63S  -  T5  aluminum  ex¬ 
trusions  and  spot  welded.  Red  push  button 
controls  ventilation  system.  Quality  products 
at  a  popular  price.  Doors  made  with  non¬ 
sagging  unbreakable  gussets  -  3. 

VENETIAN  BLINDS - All  metal,  steel,  alumi 

num,  of  flexalum  slats  with  open  or  enclosed 
metal  head.  Quick  profits,  no  inventory  to 
carry.  Superior,  custom  made  quality  4. 

PLASTIC  TILE— — -Heavy  weight,  shallow  back, 
straight  edge  bevel  for  easy  cleaning.  Wide 
variety  of  colors.  Check  coupon - 5. 

SHOWER  DOORS  &  TUB  ENCLOSURES - - 

Made  of  heavy  extrusions  with  bright  Per- 
malume  finish.  Enclosures  have  double,  rolling 
doors,  overhead  suspension.  Special  jambs 
compensate  for  out  of  square  openings - 6. 

JALOUSIES - Glass  or  aluminum  for  win¬ 

dows  or  doors.  Provide  100  per  cent  ventilation 
and  protection  yet  let  air  in  and  keep  rain 
out.  Suitable  for  porch  enclosures,  offices, 
schools  and  old  or  new  residences - 7. 

ALUMINUM  SCREENS  — Tubular  frame  sec 
tions  of  finest  aluminum.  Fast  selling  and  eco¬ 
nomical.  14  factory  trained  agents  available 
to  help  dealer  with  efficient  production  and 
sales.  For  more  information  check  coupon 
- - 8. 

GARAGE  DOORS - Generous  dealer  dis 

counts  make  these  doors  exceptionally  profit 
able.  A  sectional,  overhead  type,  this  dooi 
IS  made  of  aluminum  with  an  exclusive  track 
and  roller  design - 9. 


ALUMINUM  COMBINATION  DOORS,  WIN 

DOWS.  AND  SCREENS - Top  quality  alumi 

num  combination  storm  and  screen  units  and 
ah  alummum  two-panel  doors.  Aluminum 
storm  windows  for  metal  casements  which 
cover  entire  window —  10. 

KD  ALUMINUM  STORM,  SCREEN  WINDOW 

- Get  this  2-track  aluminum  storm  window 

and  screen  which  is  backed  by  28  years  of 
experience.  Precision  made,  protected  terri 
tories.  Check  coupon  for  more  mforma 
tion - 11. 

FLUE  TOP  — Saves  iuel,  eliminates  down 
droits  and  carbon  deposits.  Improves  combus¬ 
tion.  Satisfaction  guaranteed.  Mailable.  Check 
- 12. 

ALUMINUM  AWNINGS- — Fixed,  permanent 
hood  type,  with  side  pieces  and  vented  to 
prevent  accumulation  of  heated  air.  Will  not 
warp,  sag,  or  rust.  Sizes  available  windows 
doorways,  storefronts  and  patios.  Check 
coupon-  13. 

BASEMENT  COMBINATIONS  For  all  stand 
ord  steel  basement  windows.  Metal  framed 
sash,  bronze  18  x  14  mesh  Attached  with  clips 
and  screws - 14. 

HOME  INaNEBATORS  -  Low  priced  lot 

mass  market,  double  insulation.  2'bushel  ca 
pacify,  portable  and  built  in  types,  simple 
installation - IS. 

STORM  AND  SCREEN  SASH  FOR  CASEMENT 

WINDOWS - All  the  homes  with  casement 

windows  represent  a  good  market  for  storm 
and  screen  sash  —  good  profit,  little  competi 
tion.  Aluminum  sash  stocked  in  one  size  will 
handle  all  size  windows.  Installed  indoors  it 
makes  profitable  "bad  weather"  work-  16 

ALUMINUM  CCM4BINATION  DOORS - Full 

length  piano  type  hinge,  glazed  in  plastic  with 
or  without  jambs,  non-sag  Check—  17. 

REDWOOD  STORMSASH  -This  sash  will 
show  less  shrinkage  and  swelling  than  con 
Crete.  Four  different  styles  of  windows  Send 
$5  for  sample  Money  refunded  if  dtssotis 
fied-  18. 

KD  ALUMINUM  COMBINATION  DOORS  - 

Made  of  extruded  aluminum,  popularly  priced 
easy  to  assemble,  specially  reinforced  comers 
1  inch  thick  doors.  Aluminum  combination 
windows  available.  Check  coupon - 19. 

CASEMENT  SCREENS - Standard  sizes  lor 

all  makes  of  steel  casements  —  projected 
pivoted,  basement  or  utility  windows.  Steel  or 
aluminum  frames,  aluminum  shade  screeninq 
Low  prices  Check-  20. 

ALUMINUM  COMBINATION  WINDOWS  AND 

DOORS - Knocked  down  aluminum  ccmblno 

•ion  storm  windows,  easy  to  assemble  without 
expensive  equipment  Aluminum  doors  to 
match  have  full  screen  and  sash.  Steel  case 
ment  and  basement  storm  sash - 21. 
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SIDING  Revoluiioiioiy  system,  several  tex¬ 
tures,  spray  or  brush  on  concrete,  asbeetoe, 
masonry,  etc.  Check  22. 

ALUMINUM  COATING  SERVICE  -  Will  coat 
alununum  or  steel  by  the  mile  with  finish  that 
will  not  crack,  craze,  chip,  peel,  or  chalk. 
Also  do  forming,  slitting  and  shearing.  Check 

23. 

GARAGE  DOORS  National  manufacturer 
with  outstanding  reputation  wants  dealers  in 
small  towns  to  sell  sectional  overhead  wood 
garage  door.  Competitive  prices,  national  ad¬ 
vertising,  local  advertising  material,  sizes  up 
to  30'  wide  x  18'  high,  quick  delivery,  electric 
controls,  local  installation  help  and  service 
organization.  Check  coupon  24. 

RADIATOR  ENCLOSURES  Wide  variety  of 
sizes  and  styles,  made  more  efficient  by  insula¬ 
tion  and  aluminum  foil,  liberal  profit.  Check 

25. 


TRIPLE  TRACK  COMBINATION  WINDOW - 

New  and  improved  triple  track  all  aluminum 
combination  window  has  real  tracks  not  chan¬ 
nels.  Sash  raise  and  lower  to  any  level,  no 
storing  necessary.  Also  combination  dcor  with 
heavy  extrusions  of  63ST5  alloy,  expander  on 
sill,  double  thick  glass,  aluminum  wire  screen. 
Complete  hardware  included.  Immediate  deliv¬ 
ery.  Check  coupon - 26. 

WOOD  COMBINATION  WINDOW - Made  of 

finest  kiln-dried  California  Redwood  with  built- 
in  ventilator  at  no  extra  charge  with  new 
picture  style  frame.  Three  week  minimum  deliv¬ 
ery,  Attractive  mots  to  aid  sales.  Check  27. 

3-TRACK  ALUMINUM  COMBINATION  WIN¬ 
DOW - Three  unit  sub-assembly  easily  as¬ 

sembled  on  the  job,  minimum  inventories  ot 
prepackaged  units.  Pliofilm  wrapping  saves 
cleanups,  self  squaring.  Track  spreader  per¬ 
mits  easy  removal  of  inserts  and  magic  clutch 
holds  insert  in  any  position.  Check  coupon 
for  more  information - 28. 

3-TRACK  COMBINATIONS  &  DOORS - Made 

ol  heavy  extruded  aluminum,  window  is 
Biple  track.  Custom  made  to  measure  with 
permanently  sealed  joints.  Door  has  own 
frame,  aluminum  bottom  panel  Check  num¬ 
ber - 29. 

FOR  BETTER  CAULKING - Here  s  a  caulk¬ 

ing  compound  that  seals  perfectly  and  is  used 
by  builders,  insulators,  water-proofers,  wea¬ 
ther  strippers  and  asbestos  and  brick-siding 
applicators.  Also  available  are  pressure  guns 
with  assorted  detachable  nozzles - 30. 

LAUNDRY  RACK  — Made  of  heavy  duty 
steel  and  can  easily  be  hoisted  to  the  ceiling. 
Holds  200  it.  of  line  in  space  only  6  x  20  it. 
Easily  installed  with  just  a  screwdriver.  Com¬ 
pletely  packaged  with  hardware  Check 
coupon - 31. 

ALUMINUM  AWNINGS^  -  Fixed,  ventilated 
type,  fully  woterprool,  wire  variety  baked  on 
colors.  Mfr.  offers  franchises.  Check  -  32. 

(Contvived  on  Page  32) 


Storm  and  Screen  Door  Hardware 

NEW  IDEAL  LATCH 

The  beauty  of  this  latch  is  in  its  design  and 
ease  of  installation  .  . .  requires  no  mortising. 
It  clo.ses  silently  and  locks  with  a  convenient 
slide  bolt.  Beveled  esc-utcheon  plates.  Abso¬ 
lutely  guaranteed  again.st  breakage.  I..atch 
available  in  stainless  steel,  aluminum,  brass, 
bronze  and  steel. 

STAINLESS  STEEL  HINGES 

3''x2 ^ 4 "  hinges  for  full  surface,  half  surface 
or  full  morti.se  u.se.  Button  tip,  loose  pin 
type.  Also  made  of  brass,  bronze  and  stwl. 

STORM  DOOR  CHAIN 

Relieve  sudden  wind  strain  on  door  and 
hinges.  Single  or  double  safety  spring.  Zinc- 
plated.  Stainless  steel  attaching  brackets 
are  available. 

COMPLETE  INFORMATION  PROMPTLY  SENT 

Supplying  mptf  pf  Amprica's  olumin'/m  4opr  menu- 
focturert.  Al$p  manufocturert  pf  stprm  toth  ond 
tcreon  hordwarp. 

BRASS  WORKS*INC. 

250  EAST  5TH  STREET  •  ST.  PAUL  I,  MINN. 


We  challenge  comparison  with  any  aluminum 
storm-screen  Doors  and  Windows  for  all  four 
star  features; 

•k  Ptrmanent  Construction  -k  Usable  Features 
k  Distinguishable  Quality  -k  Economy  Price 

Keystpnp  offprs  practical  fpoFurps  that  customprs  can  rpad- 
ily  spp  and  apprpciatp.  Sturdy,  balancpd,  cipar  vision  door 
construction  with  full  Ipngth  piano  typp  hingp  which  piimi* 
notps  mortising.  Door  can  bp  had  with  or  without  jamb. 
Self-storing,  TRIPLE  ACTION  Windows  with  special  venti- 
loting  louvers.  Adjustable  closure  strip  for  perfect  fitting. 
Ail  glass  glazed  in  plastic  for  easy  replacement.  Yet,  low  in- 
stoliation  cost  plus  no  after  headaches  means  MORE  PROFITS! 

PROMPT  DELIVIIY  •  ASSIMiLY  PLANTS  COAST  TO  COAST 


.  tl/i  i  i/  h) 

K 

E YSTONE 
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LOYS  COMPANY 

LATROBt,  PA. 
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Phone  or  Mail  Coupon  NOW! 

KEYSTONE  AtlOYS  CO 
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BUILDING  SPECIALTIES 


No  Shortage  of  Prospects  or  Profits 

When  You  Sell 


mE-I-IH 


ALUMINUM 
WALL  TILE 

18  SPARKLING  COLORS 

•  BEAUTIFUL  PASTELS 

•  POPULAR  MOTTLED  EFFECTS 

A  glistening  glass  smooth  finish  bonded  to  ALCOA 
Aluminum  with  our  exclusive  "Infra-therm"  fusing 
process — will  not  chip,  crack,  erase  or  peel. 


•  IDEAL  FOR  OVERCOUNTER  SALES!  Altico 
individual  tiles  are  designed  for  simple 
customer  installation.  Each  sale  is  a  pro¬ 
ductive  salesman. 

•  THE  BUILDING  BOOM  IS  HERE!  Altico 
priced  right  for  builders  —  is  a 
natural  for  dry  or  wet  wall  construc¬ 
tion.  Factory  cooperation. 


OlALERSHIPS  OPtN  —  ACT  PAST! 
For  more  information 
write  to 


ALLOY  TILE  CORP 


0«pP.  '*A/*  117  Roosevelt  Ave.,  Belleville,  N.  J. 


IT  WILL  PAY  YOU  TO  INVESTIGATE 

NASH  aluminum 

COMBINATION 

DOOR 

and  NEW, 

TRIPLE-IBACK 

WINDOW 

Estjblished  manufacturer 
offers  new  sliding  type  ex¬ 
truded  aluminum  quality 
units.  The  RIGHT  PROD¬ 
UCT  with  FAST  DELIVERY 
AND  FRIENDLY  FACTORY 
COOPERATION. 

INQUIRIES  INVITED  from  K.D.  Distributors  and 
Dealers. — Write  for  complete  merchandising  program. 

NASH  ALUMINUM  WINDOW  CORP. 

Main  Off ic0  Nant:  45  SOUTH  BROADWAY.  LONG  BRANCH.  N  J 
Long  Branch  6-5550 


ngw  T4 
STS  Nempstewd  Turnpike 
Vmomf.  L.  L.  N.  Y 
Floral  Nrk  4-SU0>1 


PhllodelRhlo  Bronch: 
1148  N.  American  St. 
Philadelphia,  Pa. 
Lombord  S-8874 


Boltimore  BroncH: 
9126  Harford  Road 
Baltimore,  Md. 
Boulevord  2222 


Plenty  of  Dollars 

(Coritmued  from  Page  31) 

CHECK  COUPON  ON  PAGE  30 

METAL  CASEMENT  STORM  SASH - Narrow 

frames,  rust  proof  metal.  Sill  removes  without 
tools.  Moves  with  window  and  is  invisible 
33. 


ALUMINUM  AWNINGS  AND  CANOPIES - 

Fixed,  vented  type  with  or  without  side  pieces 
and  made  of  stronq  sheet  aluminum  in  many 
colors.  Distributors  wanted.  Check  34. 

ALUMINUM  WALL  TILE - Made  of  oircraf 

aluminum,  this  wall  tile  is  available  in  IF 
beautiful  colors  fused  to  the  metal  by  special 
process.  Finish  will  not  chip,  crack,  craze  or 

peel.  Individual  tiles  easy  to  apply.  Check - 

35. 


RUSTIC  FENCES  Large  profit  margin,  easy 
to  sell  and  install.  All  are  prefabricated  and 
available  in  following  types:  Stockade,  Ranch 
Style.  Full  Round  Picket,  Split  Picket,  Post  ano 
Rail,  and  Rustic  Arbor - 36. 

STORM  &  SCREEN  DOOR  HARDWARE 

Stainless  steel  hinges  halt  or  full  mortise  use. 
button  lip,  loose  pin  type.  Also  made  in  brass 
bronze  and  steel.  Zinc  plated  door  chains 
with  springs.  Silent  latch  that  requires  nc 
mortising  has  beveled  escutcheon  plate.  Check 
37. 

PLASTIC  WALL  TILE  &  BATHROOM  ACCES¬ 
SORIES - 21  colors  in  tile,  China  and  chrome 

accessories  in  all  price  ranges.  Medicine  car  , 
nets  of  advanced  design.  Check - 38. 

4  PIECE  WOOD  COMBINATIONS  Made  o: 
kiln-dried  California  Redwood  these  windows 
will  fit  any  standard  opening  without  trim 
ming.  Cadmium  plated  hardware,  2  sash  sec¬ 
tions.  1  screen  section  (bronze  wire),  and  uni 
versal-litting  overlap  frame — — 39. 

METAL  MOULDINGS  Every  type  of  ex 
Iruded  metal  moulding  available  includinc 
price  tag,  skirting,  and  wallboard  mouldings 
Check—  40. 

VERTICAL  BLINDS  Slots  made  of  eas/-tc 
clean  fabrics.  Will  replace  curtains  and  drapes 
FHA  approved,  simple  mechanism,  easy  to  in 
stall,  and  there  is  no  cut-throat  competition — 
Check  No.-  — 41. 


B.  S.  Reporter 

{Coutinued  from  Page  28) 
tion  of  t)ie  program  will  be  de¬ 
ferred  until  ju.st  before  convention 
time  in  order  to  make  the  session?! 
as  timely  as  possible,  Spiegel  said. 

Meanwhile,  plans  are  underway 
to  include  improved  versions  of 
other  convention  activities  which 
have  proved  so  popular  in  past 
years.  The.se  include  demon.stra- 
tions  of  new  methods  and  equip- 
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merit  and  a  series  of  special  clin¬ 
ics  and  panel  discussions  conduct¬ 
ed  by  industry  leaders. 

Winning  entries  in  four  national 
conte.sts  will  be  announced  and  put 
on  display  at  the  convention.  These 
are  the  Neighborhood  Development 
contests  sponsort*d  by  NAHB  and 
the  Urban  Land  In.stitute;  a  mer¬ 
chandising  contest  for  home  build¬ 
ers  ;  and  a  design  conte.st  under  the 
joint  sponsorship  of  NAHR  and 
.Architectural  Forum. 

An  early  .sellout  of  exhibit  space 
is  again  a.ssured,  according  to  con¬ 
vention-exposition  director  Paul  S. 
Van  Auken  of  Chicago,  who  re¬ 
ports  the  demand  for  space  is  the 
heaviest  in  the  show's  history.  All 
exposition  facilities  in  the  Stevens 
and  Congress  Hotels  will  be  used. 

*  «  * 


/  Because  of  rhe  tremendous  demand  for  t 
^  copies  of  our  lead  article  in  the  November  ^ 


!  issue  entitled  "Complaints  About  Win-  / 
/  dows  Pour  Into  Better  Business  Bureau."  ^ 
^  reprints  will  be  made  available  to  our  ^ 


Profit  with  j  L 


the  W*"*  *** 

METAL;  Steel,  Aluminum  or  Flcxolum  Slots  with  encloeed 
metal  hood  or  open  type  wood  head. 

Here's  the  beauty  of  featuring  AHDCO:  You  profit 
'  *  quickly  I  You  need  carry  NO  STOCK— We  keep  you 

!!*“** - !  w  supplied  rapidly  I  You  handle  a  superior  quality  product 

—  ■  at  a  price  that  encourages  sales!  Start  profiting  with 

—  ;  .  ^  ARDCO.  CUSTOM  MADE  BLINDS 

■  -  J;-  Per  sq.  tt. 

—  “  ;>  Hunter  Douglas  Flcxolum  Aluminum  dOc 

____  .  '  Hunter  Douglas  Sunflex  Aluminum 

_  -  steel 

-  Cedor  or  Groy  Groined  Aluminum  ‘•‘s 

g  Plastic  Tape  4c  per  sq.  ft.  odditionol 

OUR  REGULAR  HIGH  QUALITY  H  "‘I 

ALUMINUM  STOCK  BLINDS  21x36x64  ^  S2^80^eoc^h 

->  Eggshell  Slots  and  Duck  Tope— Also  72"  long 

Minimum  stock  blind  order  12  at  o  time,  any  assortment 

STOBER  MFG.  CO. 

148-17  HILLSIDE  AVE.  , 

Jamaica,  L.  I.,  N.  T.  A 

REpublic  9-3340 


Wrtte  for  fWff  odverfisifig 
motter  ond  up*fo-dofe 
tolos  kii! 


COMING 
SOON 


C-THRO’S  NEW  BABY 

will  mean  more 

PROFITS  TO  YOU! 

C  THRU  Aluminum  Awning  Co. 

424  West  nth  Street.  Los  Angeles 


Beautiful  as  well  as  practical,  our  shower 
enclosures  cost  the  homeowner  only  o  few 
dollars  o  month!  Buyers  find  dividends  in 
the  luxurious  comfort  of  mirror- bright 
Permolume  shower  doors,  tub  enclosures, 
daylight  shower  stalls  —  builders  soy  it's 
the  best  "extra”  they  con  odd  to  their 
houses.  Moil  the  coupon  NOW  for  full 
details. 

Dmt.  Qamboiui 

Of  AM€RICA 

973  Peachtree  Street,  N.  E.  Atlanta  5,  Go. 


NO  PROBLEM  TO  INSTALL! 

Out  Dovbl*  Rollaway  Tub  Encloturo,  shown  obov«, 
instglls  on  ony  woll  surfoc*  wifhouf  KrtwiF  No  drili* 
ing  nBCGssory!  Automatic  inttrlocking  ports  form  a 
rigid  unit  that  fits  ony  sii*  optning  pnrfoctiy.  On 
shower  doors,  our  exclusive  potented  odiustoble 
jomb  compensotes  for  out-of'plumb  wolls,  insures  o 
custom  fitting  quirk>as*a*winli  instollation. 


Gentlemen:  B$— 650 

Please  send  me  illustrated  literature,  outline  of 
your  soles  aid  and  cooperative  odvertising  pro* 
grom.  ond  price  lists. 

SHOWER  DOOR  COMPANY  OF  AMERICA 
973  Feochtree  Sf..  N.  E.  AHonte  5,  0«. 

Nome _  _  _ 

Address  .  .  _ 

City  _ _  _  _  State _ 
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THIS  YEAR  OVER 
1,000  HOMEOWNERS 
Will  PURCHASE 


BUILDING  SPECIALTIES 


the  marker.  An  awl  is  used  to  mark 
the  surface  material  at  point  of 
contact  with  marker. 


How  to  Stop  Old 
Sash  from  Rattling 

W'^indow  sash  in  old  houses  that 
have  become  loose  in  their  frames 
can  be  quickly  and  effectively 
stopped  from  rattling  by  placing  a 
small  roundhead  wood  .screw  into 
the  window  frame  next  to  the  sash 


The  lower  part  of  the  marker  for 
the  sink  is  rounded  ■w'here  it  comes 
in  contact  with  the  vertical  surface 
of  sink.  This  permits  a  perfect  cut 
of  the  counter  top.  The  bottom  part 
of  the  marker  that  is  used  for  the 
normal  counter  top  is  the  same  as 
the  top  part. — .1.  L.  Carroll,  Paris. 
Texas. 


This  takes  up  any  side  play 
caused  by  space  between  the  win¬ 
dow  .sash  and  frame.  If  the  rat¬ 
tling  is  excessive,  a  screw  can  be 
placed  on  each  side  of  the  frame. — 
Submitted  by  Roger  Lsetts,  Ken¬ 
osha.  Wis. 

--  .4  ffU'rtcan  Builder 


Double  your  business  now 
Amazing  new  design  gives 
protection  from  Winter  snow 
and  rain 

also  summer  heat 
Water  tight 

Finest  quality  awning  by  test 
on  market 

Choice  of  10  Beautiful  Colors 
K-D  Plan  or  Packaged  Units 


Make  Your  Own 
Sanding  Block 

A  block  to  sand  irregular  sur¬ 
faces  can  be  made  from  a  3*4  by 
5>  j  piece  of  wood  grooved  at  sides 
to  afford  grip  on  sandpaper.  One- 
half-inch-thick  sponge  rubber  is 
nailed  to  the  underside  of  block 
with  large  headed  roofing  nails. 


Sand-Filled  "Boots"  on  Ladder 
Keep  It  From  Slipping 

In.stead  of  dragging  around  a 
large  bag  of  .sand  upon  which  to 
rest  the  legs  of  his  ladder  to  pre¬ 
vent  slipping  on  wet  or  icy  walks, 
one  painter  u.ses  small  bags  of 
heavy  canvas.  The.se  are  partly 
filled  with  sand  and  are  attached 
to  the  legs  of  the  ladder  by  pieces 
of  wire. 


A  complete  aluminum  awning  sold 
by  the  Box 

Write  for  free  kit  ond  full 
information 

Distributors— some  choice  territories 
still  available 

Dealers— Write  for  name  of  nearest 
distributor 


IZoonuB  Naih- 


How  to  Mark  Markers 
For  Counter  Tops 

Two  types  of  homemade  markers 
are  illu.strated  here  for  use  when 
installing  Masonite  or  other  type  of 
covering  on  kitchen  counters  and 
counters  adjoining  sink.  These 
markers  are  made  of  scrap  material 
13  16  inch  thick. 

When  installing  the  counter  top, 
the  material  is  cut  about  one-half 
inch  oversize  and  then  scribed  with 


AND  pAPee 


CONSOLIDATED  ENGINEERING  fc 
DISTRIBUTING  CO.  OF  AM. 

(National  Distributors) 

418  Florida  Ave.,  NE 
(Phone  Lincoln  3-3141) 
Washington  2,  D.  C. 


Do  not  drive  nails  more  than 
two-thirds  through  the  rubber 
otherwise  they  will  cut  the  rubber. 
This  will  make  a  sanding  block 
that  can  sand  all  surfaces  of  a 
moulding. — Submitted  by  George 
T.  Mann,  Fort  Myers,  Florida. 

-American  Buitde* 


Hints  To 
SALESMEN 


[icUtiv* 


N-Seal  CORPORATION 

1300  Batavia  Avenue,  Royal  Oak,  Michigan 


ASSEMBLE  These  Aluminum  Combination 
Storm  Windows  YOURSELF. 

NO  EXPENSIVE  EQUIPMENT  NEEDED! 


About  a  year  a>T<)  Geor>re  Kellojr, 
one  of  the  cleverest  buildinjr  spe¬ 
cialty  salesmen  that  ever  lived 
wrote  in  this  publication  that  win¬ 
ter  was  the  ideal  time  to  sell  storm 
windows.  He  developed  an  exten¬ 
sive  article  on  the  subject.  The  fir.st 
Viart  appears  in  this  issue,  subse¬ 
quent  issues  will  carry  more.  Here 
is  what  he  wrote. 

January.  February,  and  March 
are  the  low  production  months  of 
a  storm  window  salesman.  The  cold 
weather,  he  feels,  is  much  too  much 
for  him  to  go  out  and  canva.ss  for 
busine.ss.  However,  the  very  name 
of  his  product:  to  wit.  Storm  Win¬ 
dows,  ought  to  awaken  him  to  the 
fact  that  snowy,  wintery,  and  bitter 
cold  days  are  ideal  for  .selling  his 
product. 

Further,  a.s  hi  at ii raises  doirti 
the  street,  he  am  see  the  iriuiloirs 
of  evert)  house  that  he  <)oes  up  to. 
and  since  most  of  them  ore  iu  o 
state  of  condeusution,  frostiup, 
and  siveatiuf),  such  conditions  ore 
ideal  for  him  to  make  an  approach 
to  get  an  appointment  to  sell  his 
product  that  evening. 


Smart  dealers  are  buying  \’-Seal  knocked- 
down,  "picture  frame”  windows — assembling 
them  themsehes  and  pocketing  the  sasings. 
Assembly  of  these  sturdy  windows  is  easy 
— only  SI 0.00  worth  of  tools  necessary. 
An\one  can  do  it — in  the  shop  or  on  the  )oo.. 
Installation  is  just  as  simple.  New,  exclusise 
\’-Seal  "picture  frame”  construe- 
tion  fits  all  modular  windows — 
gives  weathertight  fit — ends  costly 
on-the-job  fitting  and  adjustment. 


Buy  at  Distributors  Prices  .  .  .  Make 
Combined  Distributor,  Dealer  and  Retoiler’s  Profit 

All  V-Seal  products — Aluminum  Combination  Jht  Co 
Windows.  Storm  Sash  for  Steel  Casements  and  ^ 

Basement  Sash  can  be  bought  knocked  down — a  ^ 

feature  that  makes  it  possible  for  you  to  sell  them  Combinot 
lower,  set  make  more  profit. 

Eostern  Division,  478  Belmont 

Avenue,  Holedon,  New  Jersey  Windows. 

Western  Division,  1134  $.  6th  Street,  St.  Louis,  Missouri 


writ*,  phone  er  wire 
for  deMls  end  prices 


THE  MAGIC  DOOR  THAT  CAN  WORK  MIRACLES  FOR  YOU! 


You'll  open  up  a  whole  new 
world  of  profit-making  soles 
volume  with  .  .  . 


For  instance,  he  can  say  to  the 
prospect,  “Is  it  the  gas  heat  that 
you  are  using  that  is  condensing 
and  frosting  your  windows;  or  are 
your  house  windows  loose  and  are 
these  cracks  around  your  hou.se 
windows  permitting  the  house 
heat  to  escape,  thus  fro.sting  or 
sweating  them  the  minute  that 
the  warm  air  hits  the  cold  air  com¬ 
ing  in  around  the  crackage  of  your 
w'indows? 

Further,  Madam,  mag  I  step  in 
and  check  to  see  if  gour  draperies 
and  curtains  are  damp,  which  na- 
turallg  deteriorates  them  much 
sooner  than  their  time  and  causes 
gou  an  expensive  replacement ? 


COMBINATION 
100%  Extruded  Aluminum 


STORM  &  SCREEN  DOOR 


(Available  with  or  without  decorative  grille  insert) 

•  Quick  ’r'  Easy  •  Service-free  Installa- 

Assembly.  tions. 

•  Popularly  Priced.  •  Lifetime  construction 


Careful  buyers  made  ''I’ermalum  '  the  greatest 
name  in  romhination  doors  and  windows.  For 
profit -protected,  future -assured  distributorship 
information  write  tixlay  for  details  on  territories 
still  available. 


(To  Be  Continued  in  January) 
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New  Products 

(Continued  from  Page  18) 


BUILDING  SPEQALTIES 


Low  Priced  . 

for  the  Mass  Market  • 


Portable 

and 

Wail  Type 
Incinerators 


Ail  incinerator  that  appeals  to  home 
owiieo  he^au^e  of  it>  low  price  and 
oututandinf;  advantages.  Large  capacity. 
Douhie  insulation — heavy  duty.  No 
working  parts  to  get  out  of  order.  No 
burning  pilot  light  when  not  in  use. 
No  odors  or  smoke.  Portable  type — • 
ran  be  installed  in  any  location.  Wall 
type — installed  in  chimneys.  Can  he 
operated  with  or  without  gas,  as 
desired. 

AMERICAN  INCINERATOR  CORP. 

Detroit  Incinerator  Corp. 

Oldttt  Mtmrtactunr  of 
the  Most  Complet*  Um  of  Inclinraior 
Iqulpmmnt 
•441  Hottinas 
Detroit  11,  Mich. 


so. 


INCINERATOR 


Why  FOLLOW  the  Leader? 

Bi  tli«  Itoder  in  your  community  with 
PARAMOUNT  products!  Paramount  loador- 
ship  in  dotipn  ond  onpinooring  add  up  to 
bottor  products  thot  hovo  olwoys  lod  tho 
fioid  in  consumer  demand. 


PARAMOUNT 
AH-Aluminum 
Combination 
STORM  A 
SCREEN 
DOOR 


"AMERICA'S 
FINEST' 
PRODUCTS  OF 
ALUMINUM 
SKILLCRAFT 


STORM  WINDOW 
SCREEN  A  100% 
WEATHERSTRIP  UNIT 


DISTRIBUTORSHIPS 
Some  territories  ovoilobie. 
Write  stoting  quolifkations. 


PARAMOUNT 

ALUMINUM  PRODUCTS  CORP 
ISO-11  JAMAICA  AVE  JAMAICA  3  L  I  N  Y 


How  to  Run  a 
Small  Business 

A  very  handy  book  for  dealers 
to  have  and  a  real  aid  in  business 
has  been  written  by  J.  K.  L«asser, 
nationally  known  tax  expert  and 
accountant.  Published  by  McGraw 
Hill  Co.,  the  book  tells  in  clear  and  i 
simple  language  that  is  easily  un¬ 
derstood  what  you  need  to  know 
about  such  things  as  accounting 
sy.stems,  financing,  merchandising, 
and  salesmanship. 

It  contains  sample  statements,  i 
in.structions  for  preparing  tax  re-  ! 
turns,  suggestions  for  developing  ^ 
business,  how  to  manage  inven-  ' 
tories,  etc.  Mr.  Lasser  has  been  ac-  I 
countant  for  over  500  firms  and  has  j 
been  head  of  the  Small  Business  | 
Clinic.  The  U.  S.  Department  of  j 
Commerce  w’as  .so  interested  in  the  j 
work  that  Mr.  Lasser  did  in  this  ; 
Small  Business  Clinic  that  it  pub¬ 
lished  a  report  on  his  course.  Read¬ 
ers  of  this  book  will  therefore  get 
invaluable  advice  usually  available 
only  by  consulting  high  priced  ex- 
jierts  in  the  busine.ss  field. 


P  4t  « 

New  Frame  for 
Cabinet-Top  Sinks 

A  new  type  of  frame  for  cabinet- 
top  sink  installations  combines  the 
advantages  of  a  decorative  finishing 
trim,  a  sealing  joint  between  sink 
and  covering  materials,  and  an  in¬ 
stallation  support  for  the  sink  it¬ 
self.  Identified  as  the  Sink-Lok 
Frame,  it  is  a  new  feature  of  the 
line  of  Chromedge  extruded  alumi¬ 
num  mouldings  made  by  The  B  &  T 
Metals  Company. 

I  Featuring  a  patented  clamp-like 
'  fastening  action,  the  installed 
frame  overlaps  edges  of  cabinet -top 
i  covering  materials  a  full  quarter- 
inch,  locking  them  in  place  so  they 
can’t  curl  up  or  pull  loose.  The  in¬ 
side  flange  covers  the  outer  half 
inch  of  the  .sink  rim.  These  wide 
flanges  provide  broad  areas  for 
waterproofing  compound,  said  to 
give  extra  a.ssurance  of  a  perman- 


COAT 


PROCESS 

.  .  .  coats  aluminum  or  steel  by  the  mile. 
Produces  a  finish  that  will  not  crack, 
cra/e.  chip,  peel  or  chalk.  Outlasts  all 
others  in  scientific  Wcatheromeler  tests. 

We  also  do  forming, 
slitting  and  shearing 

SOTE:  H'e  cannof  guarantee  an 
inexhaustible  supply  of  either 
steel  or  aluminu/n.  However,  we 
*:iix\guarantee  service  in  pri>~ 

cessing  and  coating  your  metal. 
Since  metals  are  scarce,  put  yours  to 
the  best  use.  Give  them  the  best  possi¬ 
ble  coating  and  make  the  best  possible 
profit. 

Ask  for  details 

ARROW  METAL  PRODUaS  Corp. 

Third  Avenue,  Haskell,  N.  J. 
Pempton  lakes  7-1820 


£T  ^J^xoducis 
doxfioxcLlion 

24\  l.xrtcnln  Iit..  ,S'vrar«sr  4  .V.  ) 


Storm  Sash 
for 

Casement 

Windows 

e 

Screens 


Porch  Enclosures 

U'riti-  for  Details 


TRIAD 


TRIPLE 

TRACK 


SELF 

STORING 


irfiaai 


SELF  STORING  COMBINATION 
STORM  WINDOWS  &  SCREENS 


ently  secure,  waterproof  bond.  The 
frame  has  been  specially  designed 
to  avoid  the  need  for  mortising, 
rabbeting  or  other  special  prepara¬ 
tion  of  the  sink-well  cutout  on  the 
cabinet  top. 

Sink-Lok  Frames  are  available 
in  any  size,  and  in  three  types  for 
use  on  all  cabinet  tops  from  ■>•["  to 
I'k"  thick,  and  for  mo.st  vitreous 
china  sink  installations. 


nTT'lT 

'"'"'I'llT 


mTH. 


The  New  Interior 
Midget  Louver 

A  new  type  of  midget  screen  ven¬ 
tilator  which  j)ermit.s  greater  trans¬ 
mission  of  air  into  building  walls, 
and  thus  help  prevent  dampness, 
sweating,  and  moisture — bli.stering 
of  paint,  has  been  added  to  the 
popular  Midget  Louver  line. 

The  new  Midget  ventilator  is  es¬ 
pecially  designed  where  there  is  no 
danger  of  rain  reaching  its  face. 
It  is  made  in  5  sizes  from  1  to  4 
inches  in  diameter.  Becau.^e  it  does 
not  require  louvered  deflectors, 
there  is  a  greater  ventilating  area 
than  in  the  regular  Midget  Louver 
of  comparable  diameter.  Thus, 
without  increasing  the  number  or 
size  of  the  Midget  Louvers  installed, 
freer  circulation  of  air  may  be  ob¬ 
tained  with  the  new  .style. 

Frank  J.  Scallon,  its  inventor  and 
president  of  the  Midget  Louver  Co., 
recommends  the  new-  “L  D”  series 
for  any  interior  installations,  such 
as  finished  ba.sement  walls,  closets, 
cupboards,  .storage  rooms;  on  boat 
lockers,  engine  hatches,  etc. ;  and  on 
exterior  walls,  eaves,  dormer  win¬ 
dows,  etc.,  where  structural  charac¬ 
teristics  may  shield  the  Louver 
from  the  elements. 

The  new  “L  D”  series  Midget 
Louver  is  installed  without  nails  or 
.screws,  simply  by  drilling  a  hole  of 
proper  diameter  and  tapping  the 
ventilator  into  place.  The  slotted 
collar  provides  tight-holding  ten¬ 
sion;  swedged  shoulders  assure  ad¬ 
ditional  anchorage  in  wood  or  ma¬ 
sonry.  The  new  Midget  I^ouver  is 
made  entirely  of  rust-proof  alumi¬ 
num,  and  has  a  built-in  screen  to 
keep  out  insects. 

{Continued  on  Page  38) 
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Manufacturing  Co.,  Lancaster  2,  Pa. 


Introduces  the  N£W  WBLDCD 
Storm  Window  Miracle 
(Thanks  to  Our  Inginoors) 


LOWEST 

PRICE 


7  Big  Features 


I  GLASS  SET  IN  RUBBER 


EXTRUDED 
3  TRACK 
WINDOW 
on  the 
MARKET 


2  TOP  AND  BOTTOM 
VENTILATION 


3  BURGLAR  PROOF 


4  EASILY  INSTALLED 


You  must  see 
THIS  WINDOW 
TO  ACTUALLY 
APPRECIATE 
ITS  VALUE 


5  STURDILY  BUILT 


6  FINGER  TIP  CONTROL 


7  PROMPT  DELIVERY 

Telephone  —  Wire  or  Write 

DIAMOND  BUILDING  PRODUCTS  CORP. 

3650  EAST  93rd  STREET  Telephone:  VUIcon  3-6260  CLEVELAND  5.  OHIO 
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BUILDING  SPECIALTIES 


Alloy  Tile  Corp . 

American  Incinerator  Co.. .  . 

Arlite  Industries,  Inc . 

■Arrow  Metal  Products  Corp. 


Barnhart  Co.,  The  A.  W. 

Belson  Co.,  Inc..  . 

KuildinK  Specialties 


6 

. .  21 
24.  39 


Calbar  Paint  &  Varnish  Co .  22 

Calder  Manufacturing  Co .  37 

Campbell  Sash  Works,  The .  29 

Ceco  Steel  Products  Corp .  21 

Consolidated  Engineering  &  Distri¬ 
buting  Co.  of  America .  34 

Crawford  Door  Co . ;••••, . .  •  A 

C-Thru  Aluminum  Awning  Co . 33,  38 


Diamond  Building  Products  Corp. 
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Fawsco  Mfg.  Division,  Falls  Stamp¬ 
ing  &  Welding  Ca .  19 

Feather-Lite  Mfg.  Co .  4 

Guildcrest  Corp .  25 

Ideal  Brass  Works.  Inc .  31 

Jamaica  Sash  &  Dcwr  Co .  25 

Jasco  Aluminum  Products  Corp . 35  j 

Jones  &  Brown . Back  (over  | 

Kaufmann  Radiator  Shield  Co .  38 

Keystone  Alloys  Co. .  31 


Lessam  &  Associates,  B.  B .  26 

Ludman  C^rp .  27 

Macgillis  &  Gibbs  Co . .  24 

Metal  Combination  Storm  Sash 

Institute .  6 

Na.sh  Aluminum  Window  Corp .  32 

National  .Metal  Awning  Association.  23 

Naz,  Inc.,  John  .4 .  23 

New  Alur.'iinum  Arts,  Inc. .  22 

Paramount  Aluminum  Products  Corp.  36 

Kologlass  Equipment  Co.,  Inc .  4 

Roofing,  Siding  &  Building  Special¬ 
ties  .Manual  8 


Schumacher  Co.,  The  E-  ^  28  ! 

Shower  Door  Co.  of  America .  33  i 

Stober  Mfg.  Co..  33 

Stylon  Corporation  2 

Trimedge,  Inc.  22 

V-Seal  Corp.  35 

Vulcan  Metal  Products  Co..  Inc .  24 

Warner  .Mfg.  Corp.. .  3 

Weather  Products  Corp. .  36 

Weather-Tite . 26 

Wigwam  Flue  Top  Co. . , .  29 

Winsulite  Mfg.  Co.  .  27 

>  itiingstown  Industries,  Inc . 28  | 


New  Products 

(Continued  from  Page  37) 

Gas  Conversion  Burner 

To  meet  the  ever-increasing  de¬ 
mands  of  their  dealers  in  gas- 
available  areas  and  to  be  ready  for 
areas  where  gas  will  soon  be  avail¬ 
able,  Morrison  Steel  Products,  Inc., 
have  introduced  the  MOR-SUN  Gas 
Conversion  Burner. 

Available  for  natural,  mixed  or 
manufactured  gas,  the  AGA  ap¬ 
proved  MOR-SUN  Gas  Conversion 
Burner  has  75,000  to  150,000  Btu 
per  hour  inputs.  It  is  equipped 
with  the  single  port,  non-clog  type 
burner.  The  MOR-SUN  Gas  Con¬ 
version  Burner  has  an  adju.stable  i 
main  needle  orifice,  an  automatic 
safety  pilot,  a  simple  demountable 
pilot  assembly,  an  electric  pilot  i 
shut-off  valve,  an  accurate  gas 
pressure  regulator,  adju.stable  air 
shutters,  and  a  thermostat.  At- 
tractively  fini.shed  in  two-tone  grey, 
the  front  hood  is  easily  and  quickly 
removeable.  Guaranteed  for  one 
year,  it  fits  mo.st  home  furnaces. 


SELL 

KAUFFMAN 
RADIATOR  ENCLOSURES 


Hundreds  of  Thousands 
in  Use 

Throughout  the  Country 
Easy  to  Sell  pfQfjf 

KAUFFMAN  RADIATOR  SHIELD  CO. 

4505  Olive  St.  St.  Louis  8,  Mo. 


CLASSIFIED  ADVERTISING 

Under  this  heading  classified  advertisements 
are  accepted  ct  the  uniform  rate  of  26  cents 
a  word,  but  no  advertisement  taken  tor  less 
than  20  words  with  a  minimum  charge  ot 
S5.00;  3  months  at  20c  per  word  per  insertion. 
Check  or  Money  Order  must  accompany  copy  of 
Classified  Ad.  Advertisements  solicitating  deal¬ 
ers  or  distributors,  or  new  products  for  sale,  not 
accepted  in  classified  section.  Address  all  com¬ 
munications  to  Classified  Deportment.  BUILD¬ 
ING  SPECIALTIES.  425  Fourth  Avenue.  New 
York  16.  N.  Y. 


HELP  WANTED 


RELIABLE  MANUFACTURER  OF  nationall 
I  advertised  steel  casement  storm  sash,  with  12  years 
I  experience,  has  openings  for  salesmen  or  manufac- 
I  turcrs  representatives  who  arc  alert,  intelligent,  and 
!  reliable,  and  who  arc  free  to  travel  within  a  moder¬ 
ate  radius  of  their  own  home.  Excellent  rate  of 
commission  including  override  on  all  present  ac¬ 
counts  in  your  territory.  Y’our  duties  will  be  to 
service  old  accounts  and  set  up  new  dealers.  No 
drawing  account  until  performance  is  proven.  Our 
employees  have  been  notified  of  this  ad.  All  replies 
strictly  confidential.  Answer  giving  full  history  and 
experience.  Box  No.  312,  Building  Specialties  Mag¬ 
azine,  425  Fourth  Ave.,  New  York  16,  N.  Y. 


MISCELLANEOUS 

ALUMINUM  COMBINATION  STORM  sash 
window,  double  or  triple  track,  wanted  by  prominent 
distributor.  Covering  metropolitan  New  York  and 
Long  Island.  Box  314,  Building  Specialties,  425 
Fourth  Ave.,  New  Y’ork  16,  N.  Y 


SALESMEN:  If  you  want  to  improve  your  sell 
'  ing  technique,  get  a  copy  of  My  Hardest  Sale.  This 
I  brochure  contains  authentic  stories  from  men  on  the 
firing  line,  the  fellows  who  go  out  every  day  and  get 
j  the  signature  on  the  dotted  line.  There  are  20  real, 
I  live,  success  stories  at  10  cents  per  story,  or  $2.00  for 
i  the  brochure.  Send  for  one  or  several  brochures 
I  today.  Building  Specialties.  425  Fourth  Avenue. 
'  New  York  16.  N.  Y 


C-THRU’S  NEW  BABY 


will  mean  more 

PROFITS  TO  YOU! 

C  THRU  Aluminum  Awning  Co. 
424  West  11th  Street,  Los  Angeles 


I 


1918 -1942 ‘1951y  History  R  epeats ! 

.  .  .  Why  should  you  call  on  customers  when  you  haven’t  any  products  to  sell? 

Why  should  you  continue  to  advertise  when  you  can’t  deliver  the  goods? 

Read  the  letter  below.  If  you  agree  with  this  sales  manager  —  then  you’ll  realize  that  such 
speculation  has  given  way  to>conviction  for  many  of  America’s  leading  manufacturers  today  who 
faced  this  problem  in  1918.  They  survived  and  prospered  .  .  .  because  they  “Kept  their  products 
and  their  identity  everlastingly  in  the  minds  of  their  customers. 


^ Our  Ifllcr  of  April  l^lli  raiii*-  iti  >«>lorila>':>  mail.  I'm* 
uailt'il  until  today  to  rrply  lircauso  I  vtaiilod  tiiiio  to  do  -oiiie 
tliinkiiii:.  I  want  to  an.'Vtpr  tlip  (luotion^  you  a'k.  Hut 
morr  than  that.  I  vtani  you  to  under>laiid  llit-  rea'oio  for  thp 
tliiiit:-  that  are  liapprniii):  in  our  hu^in<‘s>  today. 

You  liavp  a>k)'d  nn-  four  important  ipiotion-: 

1.  How  ^oon  ran  your  ru-toiurr'  rxprrl  driixi  ry  oil  rrriain 
ordrr^  they  lia\r  plarrir/ 

2.  Why  should  you  rail  on  rU!<touirr>  whrn  you  liaMii't 
any  prodiirt  to  srlli' 

.’I.  W  hat  are  you  ftoint:  to  ^ay  to  lhr>e  rii.itomrr'? 

I.  W  hy  do  wr  l  onlinur  to  ad\rrtii>p  whrn  wr  ran‘l  drlivrr 
thr  f!ood»y 

I'ir'l  of  all,  IrtV  take  a  look  at  thr  >ituation  a>  a  wholr. 
Ilight  now  th  •>  country  i:,  farin):  a  great  national  rmrrgrnry. 
A'  you  know,  thr  (iovrrnmrnt  iit  .'iirnding  huge  ■.uni>  of 
monry  for  war  material'.  This  money  is  making  morr  johs 
for  more  people.  And  when  people  have  more  money,  they  do 
more  spending.  Hus  nrss  as  a  whole  is  better  now  than  it 
has  hren  for  year-.  This  is  a  period  of  pro'perity. 


I'or  the  first  time  in  the  history  of  our  husiness.  we  are  in 
a  position  where  we  can't  manufarture  and  deliver  our  prod¬ 
ucts  as  fast  as  people  hiiy  them.  We  are  oversold.  And  I’ll 
tell  you  why  we  haven't  been  aide  to  turn  out  goods  as  fast 
as  we'd  like  to.  Certain  raw  materials  that  go  into  our 
products  are  needed  for  the  maniifaetiire  of  defense  supplies. 
And  the  eoni|ianies  that  are  working  on  war  orders  are  buying 
these  materials  in  great  (juantitii’s.  The  supply  just  doe-n't 
meet  the  demand. 

Another  thing  that  has  slowed  us  up  is  lark  of  man|iower. 
I.ahor  is  hard  to  get.  Men  are  wanted  for  defense  industries. 
Many  are  going  into  the  army.  So,  from  a  standpoint  of 
producing  the  goods,  we’ve  had  plenty  of  prohlems.  We're 
working  day  and  night  to  solve  these  problems,  hut  it  take- 
time  and  patience.  Helieve  me.  we're  as  anxious  to  deliver 
as  you  are  to  sell.  In  a  few  more  weeks  we  hope  to  he 
caught  up.  In  the  meantime,  vou  must  undc-stand  and  he 
certain  that  your  eiisloniers  understand  that  we're  doing  our 
verv  best. 


.Now  why  should  you  keep  calling  on  your  dealers  when 
you  haven't  any  (iroduet  to  sell.''  Here's  why.  Heeause  you 
have  a  product  to  sell.  That  product  i-  this  company,  it' 
name  and  its  reputation. 

And  right  now,  when  you  can't  (iromise  delivery,  it's  the 
most  im|>o  t.:nl  product  in  the  world.  Why 'I*  Heeause  this 
national  emergeney  is  only  teui|iorary.  Some  day  a  year, 
two  years,  tliree  years  from  now  normal  times  will  return. 
I’eople  will  go  on  living,  thinking,  and  aiting  as  they  did 
before.  Y  es,  an. I  tiiey'll  go  on  huying,  too,  and  we  want  them 
to  go  on  huying  our  product  then  as  they  ilo  now.  .N>  your 
job  is  bigger  now  than  it  has  ever  been. 

Y'ou  must  keep  this  eompany  and  its  product-  everlastingly 
in  the  minds  of  your  buyers.  That  means  eontael'  and  more 
contacts,  whether  you  can  pronii-e  delivery  or  not.  You 
have  a  new  sales  story  to  tell.  It's  thi'  story  of  this  eompany, 
what  it  stands  for,  and  what  it  is  trying  to  do.  He  certain 
that  you  get  this  story  across  clearly  to  your  dealers.  It's 
your  sales  insurance  for  future  hu-iness. 

•k 

.Now  about  our  advertising.  W  by  advertise  when  we  can't 
deliverli'  lor  the  best  reason  in  the  world.  Heeause  this 
eompany  is  in  business  to  stay.  I  say  again  that  thi-  national 
emergency  i-  only  temporary.  Hut  what's  going  to  happen 
when  it’s  over'/  I’eople  still  have  definite  needs  for  the 
products  we  make.  Do  you  want  these  millions  of  buyers 
to  forget  us  and  our  line'/  If  they  do,  we'll  he  all  out  of  jobs. 

Advertising  is  more  important  right  now  than  ever  before. 
It  is  a  bigger  job  to  do  because  it  must  keep  people  sold  on 
our  products,  even  though  they  can't  buy  them.  W  e're  not 
only  going  to  continue  our  advertising — we're  going  to  do 
even  more.  It's  another  form  of  husines-  insiiranee. 

Y'ou  keep  your  dealers  sold.  Dur  advertising  keeps  our 
customers  sold.  Sales  and  adverti-ing  must  and  will  wiirk 
together  for  the  future  (irosperity  of  thi-  company  and  it- 
eni|)loyes. 

Y  oil  irill  hear  about  rompanie.i  whose  salesmen  have 
teased  to  make  their  regii/or  calls.  These  same  companies 
have  stopped  advertisin/i.  Dur  policy  is  difjerent.  if  e  be'ieve 
that  in  the  lon/i  run  we  will  prosp  r  while  they  will  fail. 

Keep  all  of  these  things  in  mind.  Kememher  you're  selling 
for  the  future  as  well  as  for  right  now.  And  don't  |>ay  too 
mueh  attention  to  this  “depression  after  the  boom"  talk.  If 
you  do  your  job  as  we  intend  to  do  ours.  I'lere'll  he  no 
depression  for  us. 

.Sincerely  yours. 


Till*  furt'poilio  letter  was  forwarded  to  Sales  Maiiaoeiiieiil  Majiazine  l>y  a  reader  who  did  not  identify  the  author.  A 
fo.itnote  at  the  hottoin  of  the  letter  reads.  “The  letter  vyas  written  In  one  of  the  greatest  sales  managers  we  have  ever 
known.  It  was  dated  April  21.  1011!." 


If  you  are  in  business  to  stay  and  want  6,000  A  clever,  informative,  16-page  booklet,  "Adver¬ 
tisers’  Guide  to  a  Seller’s  Market,’’  has  been 
progressive,  sales-minded,  building  specialty  reprinted  by  Printers  ink.  I  would  be  glad  to 
.  .  .  ,  ....  ,  ....  o  complimentary  copy,  just  drop  me 

dealers  to  know  it,  write  me  for  more  details,  a  line  for  it. 


SYI.VAN  HOFFMAN.  BUILDING  SPECIALTIES 

12.1  Fourth  Ave..  .New  York  16.  N.  Y. 
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JONES  &  BROWN,  Inc 


National  Distributors 


PITTSBURGH,  PA 


fidstic  waff  r//e  \ 

yp  mms/ 


DOLLARS  For  Our  DEALERS! 


Hundreds  of  Beautiful 


The  award  to  Pittsburgh  INTERLOCK  of 
the  Good  Housekeeping  Guaranty  Seal  and 
increased  consumer  response  to  our  national 
advertising  has  swamped  dealers  with  more 
orders  than  they’ve  ever  had  for  the  plastic 
wall  tile  that  "locks  on  walls”  for  a  lifetime ! 

25%  faster  installation  means  lower  cost 
per  INTERLOCK  job!  No  grouting!  No 
clean-up'  Beautiful  jobs  mean  satisfied  cus¬ 
tomers!  MORE  PROFITS  for  you! 


MmyMAKIMO 


Color  Combinations! 


U.  S.  fM.  N«.  2»Mir 


KITCHENS 

OiHfliil  ind  biiiht  I  kni  m 
t«r  It  kftp  (Un  I 


UTHIOOHS 

Mtdtrn,  lumrieus  breatr  •! 
»  liltlt  cnt  1 1 


IDEAL 

for  lESTAUIANTS 
FOOD  STOKES.  ETC 


Mail  this  coupon  today  for 
full  “profitable"  details! 


^  Guaranteed  by  <■ 
Good  Housekeeping 


Jonos  &  Brown,  Inc.  Dept.  BD 
439  Sixth  Ave.,  Pittsburgh,  Pa. 

Please  tell  me  how  I  can  ’’Pile  Up  The  Profits  ’  with 
Pittsburi;h  INTERLOCK! 

Dealer  □  Jobber  □  Contractor  □ 

Nome . . 


Addrcis 


